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$400 Rebate 
Get by with a little help from your local car dealership. We're honoring recent 
college grads with a $400 2 rebate on any Scion. Ask your dealer for details. 
Scion's Pure Price® policy means the dealer's advertised price is the price you pay. 
Dealer price may vary from MSRP. 
'MSRP includes delivery, processing. and handling fee: excludes taxes. title. l icense. and optional equipment. Dealer price may vary. 'Rebate offered by Toyota Motor Sales. U.S.A., Inc. Rebate will be applied on 
lease contracts, first toward the amounts due at lease signing or delivery. with any remainder lo the capital ized cost reduction. or toward the down payment on finance contracts. One rebate per finance or 
lease transaction. College Rebate Program and Military Rebate Program are not compatible. Finance or lease contract must be dated by March 31. 2009. Only available on new untitled Scion models. Programs 
are available on approved credit to qualified customers through Toyota Financial Services and participating Scion dealers. Programs may not be available in all states and are subject to change or termination 
at any time. Some restrictions apply. Nol all applicants will qualify. Please see your participating Scion dealer for details. Toyota Financial Services is a service mark of Toyota Motor Credit Corporation and 
Toyota Motor Insurance Services, Inc. © 2008 Scion. a marque of Toyota Motor Sales U.S.A .. fnc. All rights reserved. Scion. the Scion logo, xB, xO and tC are trademarks of Toyota Motor Corporation. 
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Columbia College Chicago-an ur-
ban institution committed to access, 
opportunity, and innovative excel-
lence in higher education-- provides 
innovative degree programs in the 
visual, performing, media, and com-
munication arts to 12,500 students 
in more than 120 undergraduate 
and graduate concentrations - all 
within a liberal arts context. Co-
lumbia is the largest arts and media 
college in the nation. 
Columbia College Chicago is ac-
credited by the Higher Learning 
Commission of the North Central 
Association of Colleges and Schools. 
The college is accredited as a 
teacher training institution by the 
Illinois State Board of Education. 
For further information visit www. 
colum.edu 
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Pulp fusion 
Five ways to juice things up 
FEELING PARCHED FROM the summer sun? Drained of energy by the hor-
rid humidity? If summer in Chicago is wearing you down, a glass of fresh-
squeezed fruit or vegetable juice (or both) may be just what you need to 
beat the heat. The city is home to a diverse array of juice bars, each with 
its own distinctive atmosphere and take on juicing. So step right up and 
get your five a day.-MEGAN LAUX 
Meli Cafe & 
Juice Bar 
301 S. Halsted St. 
312.454.0748 
Treat yourself 
to a glass of 
fresh-blended 
fruit juice 
with a gour-
met breakfast 
of organic eggs Benedict or mixed 
berry French toast at this sophisti-
cated brunch eatery (breakfast en-
trees range from $6.25 to $12.95). 
Meli, which means "honey" in 
Greek, serves juice blends in 
nine pre-set combinations, like 
mango-orange-kiwi with honey 
and celery-apple-carrot juice 
(prices range from $2.95 to $4.75). 
If you're not a fan of liquefied 
wheat grass but still would like to 
reap its health benefits, consider 
trying the Wheat Grass Tonic 
($2.95), which adds white cabbage 
juice for a toned-down version of 
the shot. Add carrot, apple, kiwi, 
mango, strawberry, orange or 
honey for an extra $2 per flavor. 
Maple Street 
Market 
22 W. Maple St. 
312.397.1501 
If you're in 
need of a 
nourishing 
pick-me-up, 
this all-veggie 
juice bar, 
situated along the back wall of a 
health food grocer, really delivers 
the goods. Shots of nutrient-rich 
wheat grass (1 oz. for $1.95, 2 
oz. for $3.80) are the bar's most 
popular order, according to juicer 
Stephan Wozniak, who estimates 
he sells about $40-worth of the 
thick green drink (mostly to 
hangover sufferers) every day. 
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Another energy-boosting favorite 
is the Green Monster, a name that 
says it all-celery, broccoli, spinach, 
cucumber, kale and parsley, all 
blended together to form one 
great green giant (16 oz. for $5.49, 
20 oz. for $7.25). The bar also 
serves smoothies, ice cream and a 
selection of lunch items, includ-
ing sandwiches, wraps, pizzas and 
salads. 
Orange 
3231 N. Clark St. 
773.549.4400 
Orange takes 
its name from 
the citrus fruit 
that enlivens 
much of this 
casual restaurant's menu. Manag-
er Darryl Jendrzejak says straight-
up, fresh-squeezed orange is the 
contemporary brunch joint's most 
asked-for juice order (small $3.50, 
large $4.50). But if you're feeling 
more adventurous, you can create 
a designer drink, using one of the 
forms on your table. First, choose 
a mild fruit or vegetable base 
(orange, apple, pear, watermelon 
or cucumber, for example); then 
mix it up with a complementary 
flavor (like cantaloupe, grape or 
lime); and then opt to give it an 
extra kick with piquant add-ons 
(banana, kiwi, mango, ginger or 
strawberry, for $1 each). Or you 
can add organic yogurt to turn 
your custom concoction into a 
smoothie. Jendrzejak suggests 
trying apple-pear-grape cock-
tail, a popular combination that 
makes for a delicious blend of 
sweet and sour. 
Jamaica Jamaica 
1512 Sherman 
Ave., Evanston 
847.328.1000 
Smooth reg-
gae sounds, 
dim lighting 
and dark 
wood decor 
provide a 
romantic atmosphere for enjoying 
some juice and jerk chicken in this 
cozy Caribbean-themed restau-
rant. From behind its classy stone-
fronted bar, Jamaica Jamaica 
serves up seven fresh vegetable 
juice blends with names like Eye 
Opener, Lady Love and Jungle 
Juice. Try the house specialty Iron 
Man, made with carrot, beets and 
ginger served in an elegant glass 
goblet (16 oz. for $5.50). Owner 
Len ice Levy credits ginger with 
adding zip to the juice blends, 
which contain no added sugar. 
Jamaica Jamaica also offers a wide 
selection of fruit smoothies and 
island cocktails, as well as popu lar 
entrees like curry goat, oxtail, jerk 
shrimp and curry conch (lunch $10 
to $15, dinner $12 to $24; which 
comes with rice and peas, plain-
tain and steamed vegetables). 
Brian's Juice 
Bar & Deli 
80 E. Lake St. 
312.332.3435 
ALEXANDER MARTINEZ 
Feeling cre-
ative? Brian's 
lets you choose 
up to three 
items for 
juicing from a 
whopping list of 11 fruits and 
nine vegetables. Besides the 
standard orange, pineapple, 
apple, carrot, beet, tomato and 
such, some of the more unusual 
offerings include honeydew, 
grapefruit, kiwi and green pep-
per. Grab a 16 oz. for $3.99 or 
20 oz. for $4.50 and head over 
to nearby Millennium Park to 
enjoy your cool, frothy bever-
age in the shade of the Bean. 
Or dine in at the deli's wrap-
around bar counter and sample 
some of the Middle Eastern 
lunch menu, including chicken 
or beef shawarma ($5.41), 
falafel ($3.75) or a Middle East 
Combo ($6.35). 
• 
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Tequila-based 
Angel Fresh 
and Aiiejo 
MAN-hattan 
are served at 
Le Bar. 
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1. It's officially summer vaca-
tion so you: 
A. Have already laid out your 
must-see shows of the season (2) 
B. Have already bought your 
tickets (3) 
C. Heard that there might be a 
concert in Grant Park sometime 
this summer (1) 
2. You're getting ready for 
Bluesfest, and the weather-
man says it's going to rain. 
You: 
A. Decide to go another day when 
the weather is perfect (1) 
B. Don't change a thing-you 
can't trust anything the weather-
man says (2) 
C. Pack your poncho and umbrella 
because that's what the blues is all 
about (3) 
3. You're at Lollapalooza, and 
three of your favorite artists 
are playing on different stages 
at the same time. You: 
A. Have a panic attack and head 
over to the medic (1) 
B. Knew this time would come 
so you pre-planned and made a 
choice (3) 
C. Wander around unti l your ears 
tell your feet to stop (2) 
,.,,/t.,. 
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Are you a moshin' 
maverick or 
a nerdy newbie? 
Take this quiz to find out how ready 
you are for summer concerts 
FROM LOLLAPALOOZA TO Pitchfork to free concerts in the park, 
Chicago comes alive with music in the summer. The experience 
can be near death or nearly religious, depending on how honed 
your concert survival skills are. Here's a quiz to see how much of a 
rockstar you really are.- RHEA COFFERN 
4. The concert gods have 
blessed you with the opportu-
nity to meet your favorite lead 
singer. You: 
A. Stay calm and get that auto-
graph (2) 
B. Giggle, blush and completely 
forget anything to say other than 
"I love you!" (1) 
C. Feel right at home and strike up 
a conversation about your music 
blog (3) 
-
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5. It's 95 degrees, humid and 
the Chicago sun is beating the 
crowd down. You: 
A. Head over to the concession 
stand and pick up a refreshing $10 
bottle of water (1) 
B. Fashion a giant fan from the 
programs strewn about (2) 
C. Make friends with the people 
running the concession stand and 
get the hook-up for free water (3) 
6. Without noticing, an overly 
excited fan manages to douse 
you with beer. You: 
A. Shrug it off because such is the 
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risk you run (2) 
B. Spend the rest of the day de-
scribing the horrifying incident to 
your friends (1) 
C. Pick up an empty cup and say 
"Hey man, you spilled my beer!" 
and get him to to buy you one (3) 
7. When you think mosh pit, 
you: 
A. Can't wait to join one (3) 
B. Remember the first one you 
rocked (2) 
C. Think of monkeys at the zoo (1) 
8. Sad but true, pickpockets 
crash concerts too. You: 
A. Bring only what you need (2) 
B. Bring only what you need and 
stash it in your shoe (fellas), bra 
(ladies) (3) 
C. Suddenly can't find your wallet 
(1) 
9. You lose your friends in the 
crowd so you: 
A. Head to Buckingham Fountain 
where the group agreed to go if 
they got separated (2) 
B. Hyperventilate and head back 
to your new friends at the medic 
tent (1) 
C. Grab your phone and check their 
Twitter pages (3) 
10. It's September already. You: 
A. Wonder where the t ime went 
as you had hoped to see more 
concerts (1) 
B. Refuse to acknowledge the end 
of the season because there are still 
a few outdoor shows left (3) 
C. Think, "Wow, that was fun." (2) 
NEWBIE 0 -14 points 
It was a rough summer filled 
with crazed fans and pick 
pockets, but now that you've 
survived a crash course in Chi-
cago's summer concerts, you'll 
be ready to rock next year. 
APPRENTICE 15-24 points 
You may have made a few 
rookie mistakes this summer 
but it didn't keep you from 
enjoying the music. After 
all, the music is what it's all 
about. 
MAVERICK 25- 30 points 
The only problem you have 
is surviving without any 
outdoor concerts until next 
summer! Just remember you 
can reread your Twitter post-
ings, Facebook notes, photo 
albums and biogs anytime 
you need a fix. 
• • 1nTensec1Tv 
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Chicago's 
extended 
family 
The Sister Cities program links Chicago 
to its counterparts around the world 
CHICAGO'S SISTER CITIES program, which began in 1960 and has 28 members, is a cultural and commer-
cial exchange that brings to town international films, fashion shows and museum exhibits. The 4th annual 
Chicago Sister Cities International Festival will be held on June 15-18 at Daley Plaza, featuring performances, 
food and merchandise. For more info, go to www.chicagosistercities.com.- JASON VERHAGEN 
Toronto, Canada 
Sister since 1991 
Currency Canadian dollar 
Landmarks CN Tower/ 
Ontario Science Center 
-~'"~,r;:-.f'·-
{~ 
Gothenburg, Sweden 
Sister since 1987 
Currency Krona/ Euro 
Landmarks Volvo Mu-
seum/ Alvsborg Fortress 
From Chicago 4, 169 m. 
• 
Warsaw, Poland 
Sister since 1960 
Currency Zloty 
Landmarks TVP Building 
/ Ostrogski Castle I(:_ From C.hicago 4,682 m. 
1 
From Chicago 441 m. ~ Athens, Greece ~ Sister since 1997 ··-· 
Q'v---...<:-/".,; ,_ 
~ 1 Currency Euro 
J ~ Landmarks Acropolis/ 
_) Temple of Olympian 
. , _____ ..,.,, 4 • From Chicago 5,447 m. 
~.,,.,. ~ 'J' u .~ 
,r • 
• 
·-
-c:-:,..._,..,,~ 
• 
• 
Delhi, India 
Sister since 2001 
Currency Rupee 
Landmarks the Red Fort I 
Lotus Temple/ India Gate 
From Chicago 7,484 m. 
Casablanca, Morocco 
Sister since 1982 
Currency Dirham 
Landmarks Hasan II 
,.......~,.,,~ Mosque/ Twin Center 
From Chicago 4263 m. Mexico City, Mexico 
Sister since 1991 
Currency Mexican Peso 
Landmarks Metro-
politan Cathedral/ 
Teotihuacan Pyramids 
From Chicago 1,683 m. 
GETTING 
THE GOODS 
BRING A LITTLE culture 
into your life by shopping 
for authentic imports at 
these shops. 
- MEGAN LAUX 
~ ~ Gaelic Imports 
6346 W. Gun-
nison St. 
773.792.1905 
British/Irish/Scottish food 
imports, homemade meat 
pies and newspapers 
• 
Sea Ranch 
Fish Market 
518 Dempster 
St., Evanston, IL 
847.492.8340 
Exotic raw fish for sale, 
like squid, sea urchin and 
octopus. They also sell 
sushi rolls. 
Bonjour Cafe 
Bakery 
1550 E. 55th St. 
773.241.5300 
A French bakery actually 
owned by French people 
Accra, Ghana 
, 
Sister since 1989 
Currency Cedi 
Landmarks Kwame 
Nkrumah Memorial 
Park/ Osu Castle 
From Chicago 
5,835 m . 
• 
Marrakech 
Treasures 
5416 N. Clark 
St. 773.271.2930 
Moroccan pottery, rugs 
and other home decor 
Russian 
Books& 
Souvenirs 
2746 W. Devon Ave. 
773.761.3233 
• 
Russian teapots, hats, nest-
ing dolls. 
• 
• 
Lahore, Pakistan 
Sister since 2007 
Currency Pakistani Rupee 
Landmarks Shalamar 
Gardens/ Badshahi 
Mosque 
From C.hicago 7,252 m. 
... ·1~ 
'\ 
. 
fP 
Illustration by LOVIETTA SIMPKINS 
Internation-
al Fashions 
by Ingrid 
4710 N. Lincoln Ave. 
773.878.8382 
Traditional German 
blouses, dirndls and loden 
overcoats 
• 
• 
Sweden 
Shop 
3304 w. 
Foster Ave. 
773.478.0327 
Cute home decor at this 
shop 
• 
'*' Wonanghan-
bok Korean l lf 
Srpska 
Tradicija Ltd 
3615W.Law-
~, Dress Shop 
3222 W. Bryn Mawr Ave. 
773.588.4222 
Authentic Korean clothing 
and accessories. 
rence Ave. 773.588.7372 
Serbian books, music and 
religious items 
SUMMER I FALL 2009 ECHO G) 
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A t ribute to Swedish immigrants A sultry belly dancer performing at Alhambra Palace 
Around the world in three days 
Music, art and cuisine from various cultures experienced over a weekend in Chicago 
THE ASSIGNMENT: To leave schoolwork, internships and part-time jobs 
far behind and spend a weekend visiting· Chicago's sister cities without 
leaving town.-ROSETTE CAPITO 
FRIDAY, 7 P.M. 
Andersonville 
With my friend Jorge in tow, I 
started my trip in Andersonville, 
a Swedish enclave since the days 
of the Chicago Fire. Remnants of 
that past remain in the form of 
the Swedish Bakery, 5348 N. 
Clark St., and Svea, 5236 N. Clark 
St., a family-style restaurant. We 
walked down the street to the 
Swedish American Museum 
Center, 5211 N. Clark St., where 
we were greeted by the smell of 
something baking and Karin Ab-
ercrombie, the executive director 
of the museum. We had tickets 
for a Swedish music concert 
and refreshments, including the 
fragrant chicken pot pie that had 
tanta lized us at the door. While 
we waited for the staff to finish 
setting up, Karin invited us to 
view the second floor exhibit 
and told us to make ourselves at 
home. 
At the top of the winding 
II - •-
0 .. 
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One of the oldest books in 
the Anamniseis exhibit 
stairs, we were greeted by an ex-
hibit sign that read "The Dream 
of America: Swedish Immigra-
tion to Chicago." The artifacts 
weren't just on display but were 
part of tableaus depicting the 
trans-Atlantic journey to the Mid-
west. As we wandered past the 
replicas of a Swedish farmhouse, 
a 20-foot steamer and a log 
cabin, I felt like I had entered a 
storybook. 
We went back downstairs 
to the ground-level art gallery 
that houses monthly exhibits 
of Swedish art. Tonight it was 
transformed into a cabaret, 
filled with small tables covered 
with white tablecloths and tea 
candles. We selected snacks from 
a light buffet, and once we were 
settled with our food and wine, 
executive d irector Abercrombie 
introduced the musicians, Helen 
Strom and her fiance Alexander 
Klimentov. Strom's folk songs 
were as beautiful as any Italian 
aria. Klimentov played the oboe, 
accompanied by Solon 
Pierce on the piano. Tickets 
for the evening were $25 
for members, $30 for non-
members. 
FRIDAY, 10 P.M. 
A Moroccan feast 
After the concert, we 
drove to the West Loop to 
Alhambra Palace Restau-
rant, 1240 W. Randolph 
St., a world of red l ight, 
spicy smells and seductive 
Mediterranean music. We 
were captivated by Alham-
bra's sultry allure as soon 
as we walked through the 
• • 
door and made our way through 
a dim bar with sumptuous red 
couches and smal l cabanas 
separated by velvet curtains. On 
Fridays and Saturdays, the res-
taurant features flamenco danc-
ers at 8 p.m. and belly dancers 
at 10 p.m., who entertain from 
the stage. I ordered the Lamb 
Tagine, $23, slow-simmered lamb 
shanks served with rice and baby 
vegetables. The meat in the vel-
vety Tomato Saffron sauce came 
• • 
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Enjoying a frosty Czech beer at Konak Pizza & Grill The Russian Tea Time platter for two 
right off the bone and melted 
in my mouth. Jorge enjoyed his 
Chicken Kabob, $19, marinated 
in garl ic, onions and tomatoes 
served over Alhambra rice. Our 
bi ll with drinks came to about 
$80 with drinks and tip. 
SATURDAY, 12 P.M. 
Greektown 
Chicago's Greektown dates 
back to the turn of the century, 
when an immigrant community 
known as the "Delta" sprung 
up around Jane Addams' Hull 
House, now part of the University 
of Illinois-Chicago. Today, t he 
predominant resident s in th is loft 
community are not immigrants 
but young professionals and stu-
dents, yet the five-block stretch 
of S. Ha lsted Street is still studded 
w ith restaurants that capture 
Greek cuisine in al l its glory. There 
are also Greek candle, food and 
jewelry shops to browse during 
the day. 
Our first stop was the Hellenic 
Museum and Cultural Center, 
801 W. Adams St., located on the 
fourth f loor above the Greek 
Islands restaurant. The Museum 
has a collection of more than 
7,000 objects that range from a 
cedar trunk and brida l linens to 
the much beloved Karaghiozis 
o r puppets that were on display 
early t his spring. I was most at-
• • 
tracted to the Frank S. Kambe-
ros Oral History Center, which 
illuminates history in a way no 
lecture can. Quotes from those in-
terviewed line the museum walls. 
One woman expressed gratitude 
to her parents for steeping her 
in Greek culture but admitted 
"growing up, I resented it to no 
end because I wasn't like other 
kids." It reminded me of my own 
parents' dedication to keep our 
Fi lipino traditions alive. 
After a cup of Greek coffee at 
Greek Islands, we were on the 
road again, heading north to a 
historic German neighborhood 
that borders Lakeview. 
SATURDAY 3 P.M. 
Shopping at Lincoln Square 
Near the intersection of 
Lawrence, Lincoln and Western 
is a block of shops, cafes and res-
taurants- some new and trendy 
--but one, the Merz Apothecary, 
4716 N. Lincoln St., that's been 
open since 1875. It's crammed to 
the roof with every conceivable 
European spa treat, and a homeo-
pathic pharmacist is on duty to 
recommend herbal teas and ton-
ics. It's also steps away from the 
Cafe Selmarie, 4729 N. Lincoln 
Ave., which t empte·d us with clas-
sic French and Viennese pastr ies, 
and comfort food like Hungarian 
goulash. But we were saving our 
appetite for dinner. 
SATURDAY 7:00 P.M. 
A German dinner 
My sister and her f iance joined 
us at the Chicago Brauhaus, 
4732 N. Lincoln Ave., known for 
its hearty Bavarian food, draft 
beers and spirited live entertain-
ment. 
Our server, an elderly blonde, 
could not have been more charm-
ing or attentive. I ordered the 
Brauhaus special- two different 
types of bratwurst, plus ham, 
sauerkraut and German fried 
potatoes, $17.95. An accordion 
player and a guitarist serenaded 
us from the stage with German 
folk songs. Unfortunately, we 
had to leave before the oldtimers 
started dancing. 
SUNDAY, 12 P.M. 
Brunch in Russia 
We had brunch at Russian Tea 
Time, 77 E. Adams St., which ap-
pears deceptively smal l when you 
enter but really is quite spacious. 
The speakers overhead played 
Russian folk music with the sig-
nature varying tempos that bring 
Cossack dancers to mind. Russian 
dolls were scattered around t he 
room wearing babushkas or fur 
ushankas. 
One of the w isest decisions 
I have ever made was to order 
• 
Photos by JORGE CRUZ 
t he Russian Tea Time Platter f or 
two, $52. We sampled a variety 
of Russian dishes, starting with an 
appetizer of bread and assorted 
dips like hummus and beet caviar 
along with plump meat dumplings 
and stuffed mushrooms. The main 
course consisted of beef stroga-
noff, stuffed cabbage, Moldavian 
meatba lls, chicken cutlets pozhar-
ski, rice pilaf and kasha . 
As the food came, our waitress 
explained what everything was and 
how to eat each part of the meal. 
Despite the fact we couldn't move 
after f inishing the last bite of the 
main course, we ordered the Black 
Russky, a chocolate mousse atop 
chocolate sponge cake glazed with 
ganache. I made Jorge finish my 
port ion. It was the perfect ending 
to t he perfect weekend . 
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Tips on dressing sharp 
to snag that job 
Project Runway veteran Steven Rosengard 
dishes on how to achieve easy elegance 
WHO BETTER TO ASK about interview dressing than Steven 
Rosengard, owner of his eponymous design company, Project 
Runway contestant on season four and a former student at 
Columbia College Chicago? Rosengard's clothes are sleek, 
simple and timeless, which is also the look he likes for the 
workplace.-PRIYA SHAH 
How should men and women dress for job interviews? 
For the typical workplace, stick with 
darker colors. Women can get away 
with a flash of red here and there. 
Men should shy away from anything 
that's too flashy. Employers want 
someone who's going to project a 
very stable, secure image. The more 
traditional, the better. 
Is it necessary for women to 
wear a jacket for summer 
interviews? It's like putting a veil 
on a bride. It 's not entirely necessary, 
but it's the full look. You don't have 
·~ 
to button it up. Photo by ANTHONY KING 
What works underneath it? I would go for something buttoned 
down. Save the draped knit tops for going to the clubs. 
And for men? Make sure that the neck of your dress shirt fits and 
that the arms are long enough. You don't want to be tugging at your 
sleeves or adjusting your collar. It just makes you look uncomfortable. 
And if you don't feel comfortable and confident in what you're wear-
ing, you're not going to have a successful interview. For ties, I'd say 
go for that happy middle ground. Nothing too wide and nothing too 
skinny. It should have a small pattern to it but nothing distracting. 
Let's talk accessories. Bring a slim briefcase for copies of your 
resume, a small book to take notes and a quality pen. Women shou ld 
shy from the kind of bag that looks like you could carry two jugs of 
milk and knock the living daylights out of someone. As for the purse 
situat ion, I think I would ditch it. It would be better to keep the look 
clean and simple. 
Suggestions for jewelry? Keep it down to a watch and a wed-
ding ring. Otherwise leave the flashy sterling silver rings with the 
skulls at home. Women should keep necklaces relatively short so as 
not to dangle over their chests and draw attention. You want the 
attention from the neck up, not the neck down. Keep the earrings as 
simple as possible. You should be fitting in, not sticking out. 
How about shoes? You might not think people notice the shoes, 
but they register in the back of the brain. Quality matters. Wingtips 
are good for men. Women should wear heels but not full -on stilettos. 
It's very difficult to walk in them unless you're very skilled at it. Go 
with a rounded toe and choose a safe neutral like black. No boots 
ever. Wait until you're hired. 
Any other tips? For really hot days, both men and women should 
consider disposable underarm shields with adhesive backing. And if 
you're really unclear about what to wear, then try this: Stand outside 
the business for about a half an hour during lunch t ime and see what 
people coming out are wearing. 
How do you dress when you want to impress a client? 
Typically I'll wear a white button down shirt, or any other color for 
that matter, and a jacket and jeans, black shoes and a black belt. I 
keep it all very simple because that's the esthetic that I've put forth in 
my clothing, and I want the message to be consistent. 
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Three-piece 
grey wool 
pinstripe 
suit ($14.99) 
Just in plans 
to wear 
the jacket 
with slacks 
or khakis 
for summer 
interviews. 
Square-faced 
watch with 
leather strap 
($10) 
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Rosengard 
recommended 
wingtips. Not 
finding them 
in a size 13, 
Justin chose to 
wear a pair he 
has had since 
eighth grade. 
l 
hrifting for interview attire 
Two Echo staffers set out on a mission Coral and 
silver ear-
rings ($3) with $40 to prove it can be done 
THRIFT STORES USED to be the place you went to shop for retro looks. In today's 
economy-where it's hard enough to find a job, let alone a business suit-more 
and more jobhunters are turning to them for job hunting outfits. That's what Echo 
staffers (and soon-to-be job seekers) Justin Rosier and Sarah Osterman did, each 
setting out with a $40 budget and a string of tips from seasoned Chicago thrift 
shoppers and a fashion expert. 
Grey and 
blue silk 
tie ($1.99) 
Steven Rosengard, a Chicago fashion designer and former Proj-
ect Runway contestant, suggested Osterman and Rosier shop for 
an unmatched suit look-dark pants or skirt, patterned or plaid 
jacket in coordinating dark tones, and solid cotton shirts. It's a 
strategy well-suited to th rifting. -PRIYA SHAH 
A LESSON IN THRIFTING 
Many of Chicago's largest 
t hrift stores don't have 
dressing rooms and do 
not permit returns.When 
going out, try to wear slim or 
tight clothing such as leggings 
and a tank top. This way you 
can try on the clothes on top 
of w hatever you're wearing. 
A l Hoff, the author of Thrift 
Score, says don't be embar-
rassed to try things on. If you 
are super shy, then try to look 
for t hrift stores with fitting 
rooms. 
Go in with a plan in 
mind. If you know what 
you're looking for, it might 
be easier to find it. When 
shopping, it's best to bring "a 
wallet, a measuring tape ( for 
t hings that you can't try on) 
and a list of what you need," 
says Monica Dimperio-
creator of themidwestwaste-
land.com, an online blog for 
fashion, li festyle and culture 
in the Midwest. 
Reserve money for 
tailoring your finds so 
the clothes look made 
to order. "Let's say you've 
only got $1 0 to spend on the 
jacket, " says Rosengard. "Go 
for t he jacket you might not 
li ke as much but that fits you 
correctly because it's going to 
be a better buy in the long 
run, or just keep shopping." 
It's general ly a good rule to 
dry-clean woolens before 
wearing them. 
Resist the temptation 
to buy things you don't 
need. Don't be seduced by 
designer names or bargain 
prices. And be careful buying 
shoes, which may have mold-
ed to the previous owner's 
foot. Always wear socks when 
trying them on and walk 
around in them to gauge how 
comfortable they are. 
Pass up anything with 
stains, Dimperio advises. Oth-
ers draw the line at purchas-
ing anything with notoriously 
hard-to-remove paint, ink, 
blood and permanent marker 
stains. Mothholes are another 
deal breaker since "invisible" 
reweaving of sweaters and 
fabric starts at $40. If the stain 
is barely noticeable, you can 
try dyeing the garment. 
Remember, this is not 
like shopping at Macy's 
or Bloomingdale's. Help 
is nonexistent-the aisles 
are narrow and often filled 
with screaming children, and 
clothes are frequently mis-
filed. Plan your visits for days 
when you have the requisite 
calm and concentration to 
work the racks. Your patience 
will be richly rewarded with a 
$5 cashmere sweater or a $10 
designer suit. 
Be patient, whether 
you're shopping for a job in-
terview, uniform or anything 
else. Thrifting skills improve 
with practice. If you've never 
tried it before, it's time you 
started. Remember that no 
two experiences are alike. 
-PRIYA SHAH 
WHERE 
WE 
SHOPPED 
Unique Thrift 
Stores. Unique 
operates 17 stores 
in metropolitan 
Chicago, offering 
apparel and acces-
sories, linens, toys, 
jewelry and a smat-
tering of furniture. 
Each item has a price 
tag stapled to it, and 
by checking the color 
of the tag against a 
large sign suspended 
from the ceiling, 
you can tell which 
items are half price. 
On Mondays, almost 
everything is marked 
down 25-50 percent. 
The event is not for 
the timid, drawing 
a surprisingly large 
crowd when the 
doors open at 6 a.m. 
www.uniquethrift- · 
store.com 
Brown Elephant. in 
Andersonville, Lake 
View and Oak Park, 
open daily, 11 a.m. 
until 6 p.m. www. 
howardbrown.org 
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Coral cotton 
---1 shirt ($4.99) 
Polyester-
------1 blend plaid 
jacket ($9.99) 
Grey A-line 
polyester 
-----i flannel skirt 
Black Nine 
West heels 
($5) 
($3.99) 
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Cashing in on your body Il lustrations by JAZMIN GIRON 
Fertility clinics and blood banks can help you pay the bills, but is it worth it? 
WHEN MONEY IS TIGHT, college students 
are willing to do whatever it takes to earn 
cash- within reason, of course. Chances are 
that you've eyed those advertisements for egg 
donors and plasma banks and wondered if you 
have what it takes. Here's how to find out if this 
is a realistic possibility.-KENSHATA HARRIS 
Plasma screening 
Donors must be age 18-65; must weigh at 
least 110 pounds and be healthy. Complete phys-
ical examination required including HIV/hepatitis 
testing. Donors must bring a Social Security card, 
proper identification card and a piece of mail 
with current residency address. 
$$$ Compensation in the Chicago area is from 
$15 to $40 and varies by weight. 
The risks Minimal; can be done two times in 
seven days. 
How long it takes Two hours 
Disqualifiers Alcohol and medical abnormalities, 
genetic defects. 
The payoff Helping people who cannot 
produce their own plasma; saving lives from 
life-threatening conditions such as hemophilia, 
shock or trauma, immune deficiencies and other 
disorders. 
The great egg hunt 
Egg donors are usually between the ages of 
21 -34, but should at least be 21 and must have 
a high school diploma. Applicants also must 
have had a recent physical examination. The 
donor process begins by screening for infectious 
and inherited diseases, and it includes vaginal 
ultra sounds, urine testing, questions about past 
medical and sexual history and an interview 
with a psychologist and a lawyer. 
$$$ Egg donation centers in the Chicago area 
pay an average of $7,000 in compensation. The 
American Society of Reproductive Medicine 
recommends that the fee not exceed $10,000. 
The risks Carries risk of ovarian hyper-stim-
ulation due to hormone injections; ordinary 
risk of surgical infection; also, bloating, pain 
and cramping, mood changes and irritability, 
weight gain or loss. Long-term data is lacking. 
Disqualifiers Smoking, alcohol, illegal drugs or 
legal drugs without permission, unprotected sex 
and being underweight or overweight. 
How long it takes Three to four months. Egg 
donation can be done five to six times in a 
lifetime. 
The payoff Earning money and helping people 
start a family. 
Fatherhood by proxy 
The American Society of Reproductive 
Medicine advises that sperm donors should 
be from 18-40. Donors must disclose personal 
and family medical history and undergo 
infectious and sexua lly transmitted disease 
testing, genetic testing, a physical exam and 
drug testing. Only five percent of potentia l 
donors are accepted. Donors are expected to 
produce multiple semen samples (4-8 times 
per month in the laboratory), take a urine 
test, have blood drawn for laboratory testing 
and make various visits to the laboratory over 
six months or more. 
$$$ Compensation varies from bank to bank 
per specimen and is usually between $35 to 
$50 for an acceptable semen sample. 
Disqualifiers Medical illnesses or condi-
tions, family history of genetic diseases and 
individuals who are adopted. 
The risks None 
How long it takes The screening process 
may take six to eight weeks to complete, 
without any compensation until accepted. 
The payoff Earning extra money and help-
ing others to conceive a chi ld of their own. 
I've gotta hand it to ya! 
Make yourself memorable by putting 
some style into your business card 
YOU GET 3 X 5 INCHES to sum up your entire 
being-do it with some panache! Keesha Johnson, 
Columbia College Chicago's Portfol io Produc-
tion Manager, offers tips on how to escape the 
land of banal biz cards without becoming too 
sensational istic.-SARAH OSTERMAN 
-
Two faced 
What it is Flip it over. .. Wow! There's 
more. 
The message I'm multidimensional. 
Where to get it DotPress, 1941 W. 
Fulton St. 312.421 .0293 
www.dotpress.us 
Cost $55 for 250 cards (with color on 
one side) or $135 for 1,000 cards (with 
color on both sides) 
Johnson's advice "Although the look 
is distinctive, the real advantage is that 
you can add additional information. 
But be selective in what you choose. A 
logo, a quote or your Web site are all 
good choices. Proofread carefully since 
this option is expensive." 
Photos by MOLLY KEARNS 
Throwing a curve 
What it is An added curvature to the 
four edges of your biz card. 
The message I'm a traditionalist, not 
a conformist. 
Where to get it DotPress, 1941 W. 
Fulton St. 312.421.0293 
www.dotpress.us 
Cost $40 for 250 cards 
Johnson's advice "This is a subtle 
way of making a statement. Printing 
may be more expensive, so make sure 
this decision is worth the price." 
Working the green shift 
Five environmental jobs on the rise 
THANKS TO PRESIDENT OBAMA'S economic stimulus package, the environmental job market will 
soon be flushed with resources. According to the United States Bureau of Labor Statistics, employ-
ment of environmental scientists is expected to increase 25 percent from 2006-2016, much faster 
than the national average. Luckily not all environmental jobs require a lab coat and a master's 
degree. With that in mind, here's a slice of the job market from part-time employment to a career. 
-RHEA COFFERN 
Environmental cam-
paigner/fundraiser 
Focuses on Grassroots 
organizing for environmental 
organizations such as Green-
Peace, Environmental Illinois 
and The Clean Water Action 
Network. 
You must be At least 18 years 
old. 
You'll earn $11 to $20 hourly; 
annual income: $20,000 + 
Electrician 
Focuses on Maintaining and 
installing electrical wiring and 
fuses. 
Environmental educator 
Focuses on Instructing stu-
dents on principles of environ-
mental sustainability. 
You must have Bachelor's 
degree in Environmental Educa-
tion or Interpretation, Outdoor 
Education, Science Education, 
associate's and/or a bachelor's 
degree in Early Childhood 
Education. 
You'll earn $40,000 to $60,000 
Environmental 
consultant 
Focuses on Advising com-
panies, organizations and 
businesses on how to facilitate 
sustainable growth and devel-
opment. 
You must have Bachelor's 
degree in Engineering, Geol-
ogy, Environmental Science. 
You'll earn $15,000 to 
$80,000 
Environmental scientist 
Focuses on Studying natural 
resources, predicting water-
related geologic hazards, 
and assessing air quality and 
hazardous-waste-site re media-
tion. 
You must have Bachelor's 
degree in Environmental 
Science required for certain 
entry-level positions, masters 
degree required for entry-
level positions in the private 
sector and government. 
You'll earn $40,000 to 
$80,000 
Other environmental 
job websites 
Ecojobs.com 
Backdoorjobs.com 
You must have A high 
school diploma or G.E.D. (as 
well as being at least 18 years 
old) and a four-year appren-
ticeship (combined on-the-job 
training and classroom hours) 
plus applicable licensing. 
You'll earn An average of 
$21.53 hourly; average annual 
income: $45,000 Sources United States Bureau of Labor Statistics, www.bls.gov, indeed.com/salary 
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The magic touch 
~hat it is Immortal ize your contact 
info by engraving it on a gold alumi-
num template. Plastic, linen, metal and 
eco-friendly paper are now frequent 
stand-ins for the good old whitey tidy. 
The message Presentation is impor-
tant to me. 
Where to get it Professor Print, 
www.professorprint.com 
Cost $350 for 500 gold or silver-plated 
cards. $300 for 500 plastic cards (.30 
thick/one color). 
Johnson's advice "You don't want 
a fli ':1sy card; the paper stock should 
be high quality. Linen and metal are 
clearly creative decisions and should 
definitely relate to t he work you do." 
--
Magnetic personality 
What it is A dynamic combination 
of iron, nickel, cobalt and some rare 
earth metals, often used as refrigera-
tor decor but in this case as backing for 
your business card. 
The message A cycle in the wash 
won't destroy me! 
Where to get it Order on line at 
VistaPrint, www.vistaPrint.com 
Cost $12.99 for 25 small cards 
Johnson's advice" A business card 
should add to the way you market 
yourself. Do not abandon regular 
paper cards, but order a supply of 
magnetic cards as an addition." 
More than words 
What it is It's all about the graphics; 
splashes of paint, symbols, geometric 
patterns and other design elements on 
your card make a bold proclamation 
about your personal identity. 
The message I'm decisive and adven-
turous. 
Cost $21.99 for 50 cards 
Where to get it Order online at Moo, 
www.moo.com 
Johnson's advice "Make sure the 
design doesn't fight with the text, and 
use it in f ields that value individual-
ism." 
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'' MONIQUE HALEY, RIVER NORTH 
I I CHICAGO DANCE COMPANY 
Jazz dance was Monique Haley's central 
focus throughout her teens, but she came to 
love modern dance in college. Haley's passion 
for dance continues to ignite her performances 
after seven seasons with River North Chicago. 
Recently, Haley tackled her first choreographic 
work for the company, which opened the show 
for its spring performance season. After 20-
odd years of dedication to dance, seeing her 
work staged by the River North dancers 
"makes me feel very appreciated," 
she says. 
Where are you from, and 
why did you start dancing in 
the first place? 
I'm originally from Springfield, Va. 
I started dancing because I had a lot 
of energy so my mother signed me up 
for dance classes for my birthday. I 
haven't stopped dancing since, and 
that was 27 years ago. I loved tap 
right away. I continued doing tap 
all during my dance studio days 
until I was about 17 years old. After 
that I went into the more contem-
porary style of dancing. 
What made you want 
to study contemporary 
dance? 
I went to the University 
of the Arts-a performing 
arts school in Philadelphia. 
A lot of things opened up 
for me there. I knew about 
certain forms of dance like 
modern and definitely about 
jazz-I swear, that was the 
only thing I was into-but my 
teachers widened my hori-
wns. I was exposed to more 
contemporary ways of mov-
ing, which really connected 
to who I am spiritually. I will 
never forget one of my first 
performances in college. A 
student was choreograph-
ing an emotional piece about 
domestic violence. Each 
dancer was given a different 
story line, and mine was about 
someone who kept going despite 
getting beat down. It is similar to a 
dancer's experience, or even an art-
ist's in general, because we're always 
striving for something more. We 
always have to keep fighting, 
no matter how many rejec-
tions we get. When I started 
performing,! felt as if l was in another place; 
my body was moving in a way it had never 
fl} ECHO SUMMER FALL 2009 
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Q & A's with professional Chicago dancers 
BY SARAH OSTERMAN 
Whether it's ballet, modern or contemporary Latino expressions, these artists live and breathe their work. ECHO nabbed a quick chat with each 
of the three busybodies and asked them about life as a professional dancer. 
moved before. I was crying while dancing be-
cause it felt so good. 
Have you had to deal with injuries? 
I've had knee problems; I have arthritis and 
tendonitis in both my knees. I also have prob-
lems with my shoulders. I couldn't lift my arm 
up one day because of the strenuous activity 
we do. I've also endured a mild sprain in my 
left ankle. Luckily River North dancers have 
physical therapy to help condition our bodies. 
The massage and physical therapists at Ath-
letiCo help us a lot. While a lot of people think 
massages are a "nice luxury," ours hurt! A lot 
of them are deep tissue and specific to certain 
. . . 
rnJunes. 
What does your diet consist of? 
You're supposed to get a lot of protein and 
things that are going to stay in your system as 
you dance throughout the day. Also, it's good 
to take a multi-vitamin. A lot of the dancers at 
River North have started making protein shakes 
in the morning. I'm diabetic, so I have to carry 
certain things with me to make sure my blood 
sugar stays stable throughout the day. 
I know people think that a lot of dancers 
don't eat much. In River North, we eat! Our 
show is so hard, and we have a lot of challeng-
ing routines. If we're just eating salads with no 
protein or only water with no juice or sugar 
to get us going, it will be bad. Before a perfor-
mance, I have to have nuts, chicken or even 
pasta with marinara sauce. 
Has a particular moment throughout 
your dance career resonated with you? 
I teach in the summer at a dance camp for 
high school dance teams called MA. Dance 
for marching auxiliaries and dance in Plano, 
Texas. There was a little girl performing who 
was not the most technical dancer, but she had 
this smile and radiated energy that I just had 
to pinpoint at the end of class. She was dancing 
and moving and loving it. My choreography 
for River North this year represents that genu-
ine joy. It's called "Uhuru," which means 'free-
<lorn' in Swahili. It was that little girl's expres-
sion last summer at camp that I wanted to get 
out of the River North dancers with my work. 
Whatever movement I gave them, I just knew 
I wanted them to be truly inspired from within 
and have genuine joy in the movement. 
'' MICHAEL SMITH, 
I I JOFFREY BALLET CHICAGO 
Originally from Chicago, this graduate of 
Chicago Academy for the Arts never expected 
to be dancing ballet as a professional. Ballet, 
he claims, was never his strongest or favorite 
style of dance to study. Yet somehow Smith 
landed on stage with the Joffrey Ballet Chi-
cago in 2001 and has been entertaining audi-
ences with his performances ever since. 
What are the hours you spend re-
hearsing? 
That depends on our schedule. But we 
have class in the mornings from 10-11:30 
a.m. Then we have a half hour break and then 
rehearsals from 12-6 p.m. everyday with an 
hour lunch break at some point. By the time I 
get home, it's 7 p.m. I have three roommates 
and two dogs, one of which I'm dog sitting, so 
normal life happens when I get home. I have 
to cook dinner, walk the dog and make sure 
things around the house are picked up a little 
bit. 
What has been the greatest reward of 
being in the Joffrey Ballet Company? 
I honestly think that one of the biggest 
rewards has been participating in Joffrey's 
outreach program.There's a small group of 
students selected from the audition process ~ 
to take part in a program called "After School ~ 
Matters," which was set up through the city. ~ 
I go in and teach the students and choreo- 5 
graph pieces [for] them. For me, to work with ~ 
t:: 
students who are participating in a program 8 
that strives to better their lives has been one 0 0 
of the most rewarding parts of being in the ~ 
company. 
Photos courtesy JOFFREY BALLET 
What struggles come with the job? 
Aches and pains come with the job. It used 
to be easier when I was younger because your 
body can just bounce back. Not that I'm old-
I'm 27- but I find as I'm getting older, if it's 
a calf hurting me, I can no longer rest it for 
two days and then go back to the same old 
routine. It's more like "this is hurting and has 
been hurting for a while now." So you have 
to do physical therapy and extra outside work 
to just keep your physical maintenance up. 
Dealing with injuries is the hardest thing. 
What makes a performer worth 
watching? 
My favorite persons to watch are people 
who go out and genuinely allow their spirit to 
be on stage. Dancers who truly move from the 
inside- no matter what their idea of dance 
is-it's just the art form in its purest form. 
Do you have any all-time favorite 
dance performances? 
It's a piece by Jiri Kylian called Bella Figu-
ra. To me it captures everything that I would 
want to give back in my own dancing and 
what I would want to see on stage as an artist. 
The more I see it, the more I fall in love with 
it. It's just one of those timeless pieces,just 35 
minutes of non-stop beauty. 
'' VANESSA VALECILLOS, 
I I LUNA NEGRA 
A very young Vanessa Valecillos decided 
on her future career after seeing a ballet with 
dancers frolicking on the stage like "princes 
and princesses." Becoming classically trained 
meant everything to her. By age 15, she es-
tablished herself as a professional with Ballet 
Nacional de Caracas Teresa Carreno. At age 
19, she made her way to the States, where she 
finished her Bachelor of Fine Arts degree in 
three years at the North Carolina School of the 
Arts. Soon after graduation, she was gracing 
stages around South America, North America 
and Europe. As a dancer with Luna Negra, Va-
lecillos has little to no excess time. But she'll 
drop everything-or at least her twenty min-
ute lunch break-to gush about her love for 
dance. 
What is your role with Luna Negra? 
I've been with the company since the be-
ginning, and this is its tenth year anniversary. 
I met Eduardo Vilaro, now founder and artis-
tic director of Luna Negra, through a friend. It 
was the first time I'd been to Chicago. About 
a year later he asked me if I would do a duet 
with him for a festival, and I said, "Sure." 
Little by little, these types 
of performances turned 
into a company. 
What separates Luna 
Negra from other 
companies? 
We're eclectic. In our 
repertoire, each piece is 
completely different from the 
next. Some are more technical, 
some are more theatrical and 
some require letting go of the lines 
of classical dancing. We dance as 
individuals instead of all trying to 
be the same person. I think that 
distinguishes us from other 
companies in Chicago. 
What are the rewards 
of being a profes-
sional dancer? 
Being able to ex-
press yourself through 
movement. If you're 
doing storytelling and are getting it across 
to the audience, it's fabulous. Sometimes it's 
not all about a story but about being able to 
comprehend what the choreographer really 
had in mind for the movement. With Luna 
Negra, it's being able to communicate to 
different audiences, cultures and ages. We 
have different programs for families or kids 
and then some other ones that are darker for 
adults. The gender and age don't matter ... 
We only use Latino choreographers. As 
a Latin person who has found a home here 
with my work, I can really relate to a lot of 
the choreographer's stories, influences and 
ideas. Our March performance of Carmen is 
very interesting because it was one of the first 
pieces I did with Luna Negra. Performing it 
now is so different because I've matured as a 
person and dancer. 
What is a challenge you confront as a 
professional dancer? 
Since we rehearse from 9-5 p.m., I have to 
take care of my body. We usually start with 
a ballet or modern class to warm up for the 
day. Class is an hour and a half, followed by 
a 15-minute break that leads into rehearsal of 
works for upcoming shows. We have about 
eight to ten current pieces that somehow 
need to stay fresh. 
My first major injury came last year when I 
broke a vertebra. I fell backward in rehearsal, 
and no one caught me. I was dancing in a lot 
of pain because everyone was saying it was 
a muscle strain for about a month, and then 
finally I went to a doctor who did X-rays. I 
stopped dancing right away when I found out 
the bilateral part vertebra had detached, and 
the actual ring had a stress fracture as well. 
Who has served as an inspiration to 
you? 
Robert Lingeren. I met him at North Caro-
lina School of the Arts. I still keep in touch 
with him. He's a teacher and choreographer, 
but for me he was more of a mentor. Also Ed-
uardo Vilaro because he's given me opportu-
nities no one else has given me, not only as a 
dancer but now as assistant to the director. 
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BY RHEA COFFERN 
Movies reflect their audiences, revealing what makes them laugh, cry or recoil in horror. So, when Echo's staffers sought to define the 10 most important 
movies of our generation, we were not surprised to find a number of recurring 
themes-what it's like to grow up with the violence of Columbine and 9-11, play 
violence-filled video games like Grand Theft Auto and simultaneously navigate on-
line social networks and the treacherous waters of high school. Here are the movies 
we've chosen. We hope they resonate for you as well. 
Adolescence is hell. 
Superbad 2007 
While SuperBad is just 
the latest in a long line of 
teenage rite-of-passage 
flicks, this one is mean-
ingful to our generation 
because the guys in the 
movie--Seth, Fogell and 
Evan--have authentic emo-
tions. Sure, they want to 
get their hands on alcohol 
and f ind girls who'll have 
sex with them, but they 
go about it in a way that's 
endearingly naive. While 
the last scene of the movie 
may seem like just another 
awkward teenage mo-
ment, beneath the surface 
is a bittersweet coming-of-
age metaphor. Best friends 
Seth and Evan realize that 
grow ing up means grow-
ing apart and developing 
other relationships, but 
that doesn't make their 
friendship any less special. 
Juno 2007 
"He is t he cheese to my 
macaroni," Juno says in the 
movie's opening sequence. 
It's a phrase so simple yet 
so precisely accurate that 
the audience comprehends 
instantly what holds these 
two together. Like so many 
of our favorites, this film 
is filled with witty, wise 
one-liners. What sets Juno 
apart is that the quips of 
wisdom are from a teen-
age girl and a pregnant 
one at that. Although 
some audiences interpret 
this movie as a pro-life 
rallying cry, the point is 
not that Juno doesn't have 
an abortion, but that she 
considers all of her op-
tions and makes her own 
decision, displaying more 
maturity than some of the 
adults in her life. 
Mean Girls 2004 
Mean Girls exposes the 
hideous underbelly of girl 
world and its milieu- the 
high school social scene. 
It has a lot of rules, back-
stabbing and three-way 
calling, but Cady Heron 
survives the Plastics, and 
all the students get to 
see their high school on 
screen. Tina Fey's writing is 
so spot on (remember the 
lunchroom seating chart?) 
that she could have been 
talking about any high 
school in America. And we 
love her for it. 
Napoleon Dynamite 
2004 
A little strange, 
fc)intly amateurish and yet 
somehow cool, Napoleon 
Dynamite danced its way 
across the screen and into 
uncharted cinematic ter-
ritory. Never before and 
never since has there been 
such an unlikely movie 
hero. "He's out to prove 
he's got nothing to prove" 
is the movie's tag line, and 
that says it all. We watch 
Napoleon awkwardly 
deal with the trials and 
tribulations of high school, 
class elections (Vote for 
Pedro!), school dances and 
Tater-Tots in pants pockets. 
A strange film that seem-
ingly goes nowhere, it 
nonetheless became a cu lt 
classic. 
We embrace the 
dark side. 
kill Bi" I & II 2003, 
2004 
Quentin Tarantino's car-
toon/love story/action flick 
appeals to the latent ninja 
in all of us. It's filled with 
butt-kicking women (Uma 
Thurman as The Bride, 
Vivica A. Fox as Vernita 
Green, Lucy Liu as 0-Ren 
Ishii and Daryl Hannah as 
Elle Driver), international 
travel, lust and revenge. 
A huge box office 
success, it was risky from 
a commercial standpoint 
because Tarantino banked 
on a sequel and shot it be-
fore he knew that Kill Bill I 
was going to be a hit. 
Fight Club 1999 
"How much do you 
know about yourself if 
you've never been in a 
fight?" That question 
proves to be a one-way 
ticket to mayhem and 
madness in this stylish 
paeon to violence. Fight 
Club is one of those rare 
films that get better 
each time you see them 
because every viewing il-
luminates something new 
and disturbing. 
The Dark Knight 2008 
Generation Y may be 
growing up, but at heart 
we still love our child-
hood cartoons. This may 
explain why lately we've 
seen Hol lywood produce 
a slew of comic book-
based movies: Spiderman, 
The Watchman, lronman, 
X-Men, Transformers, 
Fantastic 4- just to name 
a few. The most recent, 
and some would say, the 
best addition to that list 
is Christopher Nolan's The 
Dark Knight. Maybe it 
was the death of Heath 
Ledger or Chicago's role as 
Gotham City, but the film 
attracted a cult following 
overnight. Intense action 
sequences punctuated 
with life-and-death moral 
dilemmas make this the 
ultimate rollercoaster 
ride of a movie. The Dark 
Knight Ride that Six Flags 
Great America created to 
coincide with the movie's 
release may never equal 
this film's thri lls and chil ls. 
Nothing is what it 
seems. 
The.Matrix 1999 
This movie rocked our 
world with unbelievable 
special effects and a concept 
that was almost too cosmic 
to grasp. After computer 
hacker Neo, played by 
Keanu Reeves, learns that 
the world he lives in is, in 
fact, an illusion, he fulfills 
his destiny by realizing his 
own power to control "the 
Matrix." Released dur-
ing the Y2K scare, it's not 
surprising that the theme of 
questioning reality hit home 
with so many people. After 
we watched Neo follow the 
rabbit hole to his destiny, 
many of us wondered, 
would we take the red or 
the blue pill if faced with 
the same choice? 
Saw 2004 
The Saw films reinvent 
the slasher film, creating 
images that are perversely 
violent and filled with con-
trolled, deliberate torture. 
Yet audiences come back 
sequel after sequel to see 
what twisted game serial 
killer Jigsaw has created 
for his victims this t ime. 
The appeal may be that 
our generation has grown 
slightly immune to seeing 
people in pain, or perhaps 
we appreciate Saw's unique 
take on the genre: Jigsaw's 
victims are actually the "bad 
guys," who have committed 
crimes, squandering their 
lives and the lives of others, 
so in the end we don't feel 
particularly bad about see-
ing them punished. 
Eternal Sunshine of 
the Spotless Mind 2004 
Dramas are not normally 
Jim Carrey's forte (remem-
ber The Majestic?), but 
thanks to a phenomenal 
script by Charl ie Kauffman 
and outstanding direc-
tion from Michael Gondry, 
audiences loved watching 
Carrey sort through life 
and love as the lonely Joel 
Barish. As he undergoes 
a procedure to erase the 
memory of his ex-girlfriend 
Clementine, played by Kate 
Winslet, he loses himself in 
a montage of moments that 
define and shape him as a 
person. 
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Warning: Becoming an artist could be 
hazardous to your health 
The pain behind 
the beauty 
BY ROSETTE CAPITO 
It's the nightmare you can't escape if you're an artist: You are working on a masterpiece-the 
perfect shot, landscape or concerto- when, all 
of a sudden, your tools turn on you, damaging 
your hands or vision or hearing. You wake up 
and dismiss it as a bad dream when it actually 
may be a harbinger of accidents to come. 
Health risks on the job are rarely at the fore-
front of an artist's thoughts, perhaps because 
it's commonly assumed that the worst work 
injuries are suffered by professional athletes 
and construction workers. Yet the art commu-
nity's battle wounds can take quite a toll physi-
cally and financially, particularly since many 
artists do not bother to get insurance. 
Fortunately, artists can learn about the 
possible hazards and how to prevent them 
through initiatives such as the University of 
Illinois-Chicago Health and the Arts Program. 
Photography/Glassblowing/ 
Painting/Sculpting 
Most photographers have 
switched over to digital cameras, 
but some still choose to shoot film. 
Either method contains risks, but 
developing film requires exposure 
to chemicals such as Hydroqui-
none and Metol (monomethyl 
p-aminophenol sulfate). Both can 
cause eye and skin irritation if not 
handled correctly. Exhaust vents 
should be as close to the sink as 
possible, or an exhaust or window 
fan should be used to extract 
the fumes. It also helps to wear 
a NIOSH (National Institute of 
Occupational Safety and Health)-
approved toxic dust respirator. 
Glassblowing means working 
with intense heat, which carries 
the risk of burns. Glassblowers are 
also susceptible to inhalation of 
toxic vapors and silicosis, as silica 
is a component of glass. Sculptors 
face increased risks when working 
with power tools and may be 
exposed to mold and microtoxins 
while handling clay. Other visual 
artists face musculoskeletal prob-
lems from working in contorted 
positions. Dr. Katherine Duvall, 
head of the University of Illinois 
Health and the Arts program, 
advises artists to investigate how 
., ECHO SUMMER FALL 2009 
Film/Television/Theatre 
It's important for film and 
TV crews to execute stunts safely, 
notes Lights! Camera! Safety!: 
A Health and Safety Manual for 
Motion Picture and Television 
Production by Michael Mccann 
(Barnes & Noble, 2008). Stunts 
involving high-speed chases, 
chemicals, smoke, explosions and 
falls are frequently dangerous. 
But so is walking around back-
stage, when props and scenery 
are left unsecured. OSHA has 
developed basic safety precau-
tions and regulations for rigging, 
ladders, backstage lighting and 
equipment. 
A lesser known danger is silico-
sis-an occupational lung disease 
also known as Grinders' disease-
which can plague people exposed 
to silica dust, such as makeup 
artists and stage crews. The warn-
ing signs include dry coughing, 
shortness of breath, wheezing 
and increased fatigue. 
safe their work habits and environ-
ment are. She also recommends 
taking rest periods to relieve stress 
and prevent muscle spasms. It's 
also important to read labels and 
remember that materials that 
release noxious fumes require 
Musicians/ Vocalists 
Musicians are subject to the 
health risks posed by travel, 
performance space, medica-
tions and geographic locations. 
Certain precautions must be 
taken to prevent vocal trauma 
such as hoarseness, throat pain 
and fatigue, which can all lead to 
more serious problems like vocal 
cord swelling, bleeding or nod-
ules (calluses on the vocal cords). 
Nodes can be caused by improper 
training as well as temperature 
changes. For reed and brass play-
ers, excessive air pressure within 
the body can create air sacs near 
the larynx that look like bulges 
outside the neck. Double-reed 
players, who require even more 
lung capacity, can experience 
headaches and retinal hemor-
rhaging. Musicians should see a 
doctor when warnings signs are 
present and should bring along 
their instruments to demonstrate 
their technique. 
proper ventilation. Welders are 
particularly at risk because the 
metals they burn can give off toxic 
fumes. Certain metals contain 
manganese, which can cause 
Parkinson's type syndromes and 
psychosis or psychotic behavior . 
Il lustration by BETTY HEREDIA 
Writers 
For writers, it's all about the 
ergonomics of how their work 
stations are set up. Ergonomics 
isn't as daunting as it sounds. It 
means assessing and chang-
ing work stations to prevent 
repetitive motion problems 
like Carpal Tunnel Syndrome 
or tendinitis. When working 
on the computer, writers often 
don't realize the importance 
of proper positioning of the 
keyboard until they develop 
the early signs of Carpa l Tunnel 
Syndrome. Dr. Duvall suggests 
rolling up a towel and placing 
it at the edge of the keyboard 
to serve as a cushion for the 
wrists. Staring at the computer 
for hours also strains the eyes, 
causing headaches. Another 
hazard is the constant stress 
that writers f ace when they are 
on deadl ine. NIOSH found in a 
study that general stress from 
work resulted in headaches, 
sleep problems or concentra-
tion problems. These problems, 
in turn, can take a negative toll 
on overall health. 
BY JUSTIN ROSIER 
In September 2007, Junot Diaz published The Brief Wondrous Life of Oscar Wao to 
broad critical acclaim. Writing for the San 
Francisco Chronicle, Oscar Villar6n described 
the novel as "a book in which a new America 
can recognize itself, but so can everyone else." 
Wao is rooted in the story of the Domini-
can Diaspora,which began in 1961, following 
the assassination of dictator Rafael Leonidas 
Molina Trujillo. Wao's fictional family- the 
de Leons-struggle with aspects of Domini-
can culture that are hard to shake, even in the 
embrace of America. Diaz's stylistic flourish-
es- the use of footnotes, avoidance of quota-
tion marks, the narrative as memoir-are as 
strikingly unique as his voice. He writes in a 
sort of hip-hop Spanglish, casually drifting 
into his native tongue while dropping phras-
es that anyone living in an urban setting can 
recognize (Yunior, the narrator, describes his 
on-and-off girlfriend as "like two girls in one: 
the skinniest upperbody married to a pair of 
Cadillac hips and an ill donkey .... ") His conver-
sational style, as well as multiple allusions to 
comic books, novels and Dominican history, 
results in a unique work of art that has won a 
Pulitzer Prize, a National Book Critic's Circle 
award and a place near the top of more than 
20 year-end book lists in 2007. 
Yet even before his novel was released, 
Diaz was becoming a writer to watch. In 1996, 
he published Drown, a short story anthol-
ogy, also well received. This, in addition to his 
publication credits in The Paris Review, The 
New Yorker, The Wall Street Journal, GQ and 
Gourmet, creates a daunting body of work, 
both in its scope and ambitions. 
Short stories 
Drown is Diaz's Dubliners. It's a collection 
of 10 bleak, spare stories of the Dominican Re-
public, the United States, and all the baggage 
-emotional or otherwise- that gets carried to 
and fro. Standouts include "Aurora," a story 
about a drug dealer's doomed rela-
tionship with a crackhead; "Edison, 
NJ," a reflection on love and loss; 
and "Ysrael," a tale of two young boys 
whose expatriate father lives abroad. 
But the best story may be the one 
from which the book gets its title. 
friend Magdalena on a trip to the Dominican 
Republic and traces their ultimate break-up. 
Diaz captures such details as Magdalena flirt-
ing with other tourists and vamping it up in a 
sexy red dress for everybody but the narrator. 
Essays 
If Junot Diaz is anything, he's a romantic. 
The theme of love-lost, squandered, driven 
away-resounds through both his fiction and 
his non-fiction. In "Summer Love, Overheat-
ed," he muses over the loss of his half-Domin-
ican, half-Dutch girlfriend in a rela-
tionship that would have endured 
through inertia-"trapped in love 
like bugs in amber" -had it not been 
for the drowning of a Dutchman's 
girlfriend's dog. Writing in The New 
·= Yorker in 2004, he recounts the 
Ostensibly about losing touch 
with friends, the title story is actually 
a meditation about homophobia. 
......... 
Junot Di~ story of another soon-to-be ex and 
Drown collected previously published 
works, a few of which appeared in The New 
Yorker. That publication has been consistently 
supportive of Diaz, choosing his story "Alma" 
to lead its 2007 Winter Fiction Issue. Told in 
second person for a brief two pages, "Alma" 
is an opposites-attract story that ends badly 
when the narrator cannot resist cheating on 
his girlfriend. Another outstanding work is 
"The Sun, The Moon, The Stars," published 
in The New Yorker in 1998. A discourse on 
infidelity, it follows the narrator and his girl-
Courtesy of LILY OEI 
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-·- their trip to the Dominican Repub-
lic-his first in 20 years. He paints 
a grim picture of being rejected by the locals 
as "un americano," of constant bickering with 
his girlfriend and of an assault on a hotel "in-
truder" which turns out to be a mounted sea-
turtle shell. You don't know whether he's rag-
ing against his cultural exile or his shattered 
relationship. Probably both. 
Criticism 
In "Grand, But No Godfather," which ap-
peared in The Wall Street Journal on June 
28, 2008, Diaz scoffs at critics who would dare 
say that Grand Theft Auto IV is as good as The 
Sopranos, Scarface, or, well, The Godfather. 
He picks the game apart thoughtfully, explain-
ing how it isn't much different from previous 
games in the GTA series, how it waters down 
the immigrant story, how Sandbox play- in 
which one can ignore the game's objectives-is 
the antithesis of narrative art. Ultimately, he 
concludes that GTA IV could've been timeless, 
had it tried to simulate the challenges of post 
9 / 11 America. He still loves it though. 
Most novelists don't win awards for food 
criticism, but Diaz is an exception. "He'll take 
El Alto," published in the September 2008 
issue of Gourmet, received an M.F.K Fisher 
Distinguished Writing Award from the James 
Beard Foundation. Diaz uses the essay as an 
excuse to roam upper Manhattan's Dominican 
district. Pointing out the virtues of local res-
taurants and street fare, he writes in a style as 
bright and spicy as a plate of pollo guisado and 
camotes. 
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The People's Music 
School, a Chicago land-
mark, is alive and well 
despite the recession 
BY JUSTIN ROSIER AND PRIYASHAH 
In 1953, an 18-year-old Rita Simo immi-grated to the United States from the Do-
minican Republic to study piano at Julliard. 
A child prodigy who had received free music 
training since she was six years old, Simo was 
shocked to discover that music lessons here 
were not available to everyone free of charge. 
Hatching the idea of a free music school, she 
entered the Dominican religious order at 24, 
hoping to receive help in starting her school. 
Later she left the order, earning a doctorate in 
Music Arts at Boston University in 1975. 
A year later, Simo was able to realize her 
dream through the help of friends, a $625 in-
vestment and a donated piano. The first class of 
the People's Music School, located in Uptown in 
a converted hair salon, was composed of 50 stu-
dents who enrolled because of a sign in the win-
dow that said "free music lessons for paint." 
Some 33 years and several locations later, 
the People's Music School- still in Uptown but 
in far more spacious quarters- employs 25 in-
structors and boasts an enrollment of 200-250 
students, most of whom are between the ages 
of 5-12. Simo, now 74, stepped down as execu-
tive director in 2001 but remains active on the 
Board of Directors. The school offers private 
lessons, weekly classes in music theory and 
masters classes. 
Yet the school, which is funded through a 
combination of gifts and grants, has not been 
untouched by the recession. Its administra-
tive staff was reduced by 25 percent, and the 
A surreal window on the world 
What's behind the curtain at Hollywood Mirror 
on Belmont Avenue is always entertaining 
BY MEGAN LAUX 
Some have likened window dressing to art, some to theater. If that's true, the win-
dow displays of the Hollywood Mirror vintage 
clothing store at 812 W. Belmont Ave. bear the 
influence of surrealism and Theater of the Ab-
surd. The windows feature retro mannequins 
dressed in the store's finery and surrounded 
by seemingly random objects such as a sock 
monkey playing a piano and a giant gold hand 
showing a peace sign and sprouting two legs. 
What budding Picasso designs the mirror's 
windows? According to sales clerk Celeste 
Maldonado, all seven staff members get into 
the act. "We're like a big happy family," Mal-
donado says. 'We all pitch in." Almost any-
thing the staff can think of is fair game. For ex-
ample, the St. Patrick's Day display consisted 
of a mustachioed mannequin sporting a green 
visor, aviator sunglasses and sombrero next 
to a tuxedo-clad mannequin whose head had 
been replaced by that of a frog in top hat. 
Sometimes the displays border on the out-
rageous like the one commemorating Valen-
tine's Day, which featured "aborted" Kewpie 
• 
entire staff received a pay freeze, according 
to executive director Bob Felder. Private les-
sons for adults were also discontinued, and the 
school will not be accepting new students until 
September. 
Cultural organizations all over 
the country tell a similar story 
of belt tightening. According to 
Americans for Arts, an art policy 
and advocacy group based in 
Washington, D.C., approximately 
10,000 arts groups- 10 percent 
of all arts organizations-are ex-
pected to close this year. "Perhaps 
they're seen as a luxury," notes 
Dennis Meyer, a Chicago consul-
tant in arts funding. 
The adults and children who travel from all 
over the city and surrounding suburbs to at-
tend classes at the People's Music School would 
probably disagree. While some parents sit on 
dolls and coat hangers strewn across the floor. 
Strange as it may seem, Maldonado says she's 
never received a complaint about any of the 
windows. 
The staff's real aim is to grab attention, not 
to be crude, she insists. "We push it, compared 
to other stores you see in the area," she says, 
"but we won't do anything that would start 
something." 
Their strategy appears to be working. The 
window displays not only draw many people 
into the store but also do a great job of sell-
ing the merchandise, she says. Newly received 
items generally debut in the window and get 
sold off quickly. Maldonado says customers 
often become excited when they learn they can 
actually buy the items that are part of the dis-
plays. "We have a lot of vintage clothes, and if 
[customers] want them, we take them off the 
mannequin and they've got them," she says. 
According to Maldonado, the best time to 
check out the Hollywood Mirror displays is 
during October, when the store is packed with 
shoppers preparing for Halloween. Prepare to 
be shocked and amused: "We really push it for 
Halloween," she says. 
benches waiting to pick up their children, oth-
ers bustle about, helping staffers with upkeep 
and repairs. Testifying to the school's informal 
atmosphere, flyers on the bulletin boards an-
nounced the baby shower of operations direc-
tor Lilly Torres. 
The school is still the nation's only free mu-
sic school, requiring several hours of volunteer 
time per student or parent. Although students 
are not required to prove financial need, they 
"probably wouldn't be able to afford music les-
sons" without the school, notes 
Torres. 
The school has been without a 
music director since Vincent Cen-
teno departed in 2008 to pursue a 
doctorate at the University of Ore-
gon's School of Music and Dance. 
Centeno had planned to go back 
to school in 2009 or 2010 but ac-
celerated his plans because of the 
school's tight finances. "I had one 
of the best working experiences [there]," says 
Centeno wistfully, describing the school as a 
"treasure, something that adds life to the com-
munity." 
That's certainly true for Gail Gilchrist and 
VIKKI TONGE 
JILL CASEY 
her ten-year-old son Asante, Chicagoans who 
travel two hours by bus everyday for piano les-
sons at the school. But it's worth it, they say. 
"It's challenging, engaging ... "Asante says. 
"Fun," his mother says. "I enjoy that he en-
joys it. He's getting a lot out of [music educa-
tion]. I feel that he is experiencing something 
that most kids wouldn't because of the price." 
The free music lessons are "the opportunity 
of a lifetime," Gilchrist says. Even on a reduced 
scale, Rita Simo's dream remains alive. 
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I BY LIAM HEMMING 
Bill Roe, 34, and his former band, Stag Par-ty, were opening for The Makers in 2003 
when he noticed that an attractive young 
woman was staring at him. "I was there to see 
the headliners, but I couldn't take my eyes off 
him. He was wearing this Pete Townshend-
style white jumpsuit with a gold lightning 
bolt sewn on the chest," recalls Lisa Roe, 32, 
who is now Bill's wife and one-fourth of their 
band, CocoComa. 
Having been in other bands with then-
girlfriends, Bill--originally from Weatherlord, 
Texas- was at first hesitant to form one with 
Lisa, who hails from Columbus, Ohio. He was 
all too aware of the types of disagreements 
that could ensue, tearing the band to 
shreds. But after the two witnessed 
a life changing set by the King Khan 
& BBQ Show at the 2005 Gonerlest 
music festival in Memphis, Tenn., 
Bill decided to go ahead and take the 
plunge. 
"Since [CocoComa] started out 
with just the two of us," explains Bill, "our 
relationship has never been something 
that we've had to introduce to, or work into, 
the band. And if it does implode, we have no 
one but ourselves to blame and can simply 
carry on with our marriage without it nega-
tively affecting us at all." 
Soon after CocoComa's inception, the two 
recruited Mike Fitzpatrick to play bass and 
farfisa organ. Since then, Cococoma has been 
pumping out a blitz of fast and fuzzy, retro-
style garage punk. Drawing inspiration from 
'6os British-invasion groups like the Dave 
Clark 5, the Equals and the Kinks, CocoCo-
ma mixes catchy, sing-along-to hooks with 
chaotically fast power chords and drum-
ming, creating a barrage of noise that isn't 
quite pop and isn't quite garage 
than keyboard, giving the entire album a more 
powerful, up-front sound. Plus, now that it's 
becoming easier for me to sing and play drums 
at the same time, we've been able to vary the 
tempo of certain songs in order to flush out 
more complex rhythms and melodies." 
Since the completion of their second album, 
Fitzpatrick left the band and has been replaced 
by T.J. Brock, who plays bass, and Anthony 
Cozzi, who plays keyboard and rhythm gui-
tar. Says Bill: "I'm sure [T.J. and Anthony] 
rock, but is 100 percent teeth-
rattlingly loud. 
"For us, a typical song starts 
with Lisa coming up with a 
guitar riff," says Bill. "Then I'll 
start to mush-mouth my way 
through the lyrics, seeing if 
anything sticks. We usually 
come up with the chorus first, 
[It] mixes catchy, 
sing-along-to hooks 
with chaotically fast 
power chords and 
drumming 
will have great ideas for the 
group, and we'll continue to 
evolve based on where our 
collaborations take us." 
The Roes had their first 
child on April 7, 2009- a girl, 
whom they named Veronica 
Moon Roe. While the couple 
realizes that having a child will 
and then work outward from there. But vo-
cals almost always come last." 
To date, CocoComa has recorded five sin-
gles (three splits, two solo) and a self-titled 
full-length album. Their second full-length al-
bum, "Things Are Not All Right," is scheduled 
to be released in fall 2009. 
"[The second album] is a lot different than 
the first," says Bill. "The songs are more pop-
influenced, and Mike plays a lot more bass 
def i n i t e l y change their life priorities, they 
hope to be playing shows again as early as 
June and plan on taking her on an upcoming 
international tour. 
The tour, scheduled for 2010 and begin-
ning and ending in Hamburg, Germany, is the 
group's second tour of the continent. During 
their first tour, audiences in Sweden, Germany 
and France responded enthusiastically to their 
band. The group sold hundreds of records and 
Photo courtesy CHRIS ANDERSON 
was extremely well taken care ofby promoters, 
venue owners and fans alike. 
"Touring Europe was a great experience," 
says Bill. "With all of the government-funded 
art spaces available over there, we never had to 
look too hard for a venue. And, with us being 
from America, people didn't know when or if 
they'd get another chance to see us. So nearly 
all of our shows had a great turnout." 
The coming tour will include shows in 
Spain. The group is particularly excited that 
this tour will coincide with the release of its 
new album, a new single and a singles com-
pilation. The band plans on beefing up for the 
tour by playing venues throughout the Mid-
west, including some of their favorite Chicago 
clubs such as the Empty Bottle, Cal's, Hideout, 
Ronnie's and Bottom Lounge. 
"We've never even officially signed a re-
cord contract," says Bill, who nevertheless is 
negotiating with a German record label. "Es-
sentially, this is all being done through word 
of mouth; momentary and long-term labels 
hearing something they want to distribute and 
then getting it to as many people as possible." 
Meanwhile, the couple continues to make mu-
sic, onstage and off. 
Visit the band's myspace page at myspace. 
com/ cococoma to hear songs by CocoComa, 
buy merchandise and check tour dates. 
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Il lustration By LOVIETTA SIMPKINS 
American's love-hate relationship 
with Obama 
BY JUSTIN ROSIER 
It's early April as I write this, and reality is finally setting in. It's clear that the bipartisanship that was so important to President Ba-
rack Obama has failed to materialize. No House Republicans voted 
for his stimulus package while three in the Senate did, after significant 
concessions were made. While the Republican Party sticks to what it 
knows-tax cuts and the free market- Republican pundits are free to 
lash out at Obama. The Wall Street Journal editorial page has picked 
apart every policy decision and nominee, save Hillary Clinton and Tim 
Geithner, while columnist Peggy Noonan has warned Obama that "it's 
easier to knock over the barn than to build it." 
The coalition that carried Obama to the presidency seems to be 
built on shifting sands. The far left is displeased by Obama's conces-
sions to conservatives, such as retaining Robert Gates as secretary of 
defense, having evangelical minister Rick Warren give the invoca-
tion at his inauguration, doing a 180 degree turn on taxing employee 
health benefits and deferring the issue of war crimes. Meanwhile, 
the "Blue Dog" Democrats have formed their own coalition in the 
House and are now a force to be reckoned with. 
Yet few would doubt Obama's sincerity or the grandeur of his 
hopes for the country. But given the ambitiousness of his agenda 
and the issues he is tackling, Obama may well end up as Jimmy 
Carter 2.0 (to the I-told-you-so jubilation of conservatives every-
where), instead of joining Lincoln and FDR at the Greatest Ever 
Table. The prospect of that happening to the country's first African 
American president is bound to be misinterpreted. 
I think of my parents and the picture of Obama, next to one of me 
and my brother, that sits on the mantle above their fireplace. It's a 
sight repeated in black homes all over America. While t~e unofficial 
party line was that Obama had taught Americans to turn a blind 
eye to race, the reverence with which black Americans 
regard him clearly belies this. So do the bulletproof 
glass barriers that Obama had to stand behind 
on election night and the references to "Barack 
Hussein Obama," insinuating he was not a 
real American. How ludicrous that seems as 
he increasingly becomes the face of America 
around the world. 
Still, I can't help wondering what a failed 
presidency could do to a black population 
that was told it was inferior and to the in-
creasing number of young blacks like me, who 
don't automatically see things in racial terms. 
Like Michelle Obama, my mother is from the 
South Side of Chicago. My dad is a southerner, from 
St. Petersburg, Fla. Both have advanced degrees and live 
-together-in the south suburbs, where they raised my brother and 
me. We went to private schools until we moved to Flossmoor, where 
the public schools were ranked high enough to make that unneces-
sary. Thus, I have essentially lived the dream that Martin Luther 
King Jr. was talking about: an integrated upbringing, parents able 
to work hard and thrive, and insulation from the kind of base preju-
dice that generations of blacks had grown up with. 
So when my mom tells me that Obama's election is monumental 
because black people no longer have an excuse for not achieving, 
I'm perplexed because I never had one. And there's your paradox: 
Obama may mean a great deal to the previously and presently 
blighted, but what does he mean to people like me? 
I feel proud of his achievement, but if he fails, I won't feel any 
existential grief or sense of opportunity squandered. Instead I will 
hold my head high because a black man from the South Side was 
judged on his merits. 
Still, I'd be a terrible liar if I said that I assumed last year that 
Obama's election was a lock. Seeing him in the Oval Office, seeing 
the White House fountains colored green per Michelle Obama's re-
quest, feels good. On a personal level, I'm hoping·his election will 
be the start of a successful two-term run and have it carry positive 
implications for everyone. But I may be getting ahead of myself. 
Like Obama, I'm trying to take it one day at a time. 
Despite being weirded out by my parents' shrine, I still have plen-
ty of Obama mementos-mostly magazines and newspapers that 
commemorate historic moments. My favorite is The New Yorker 
cover in which Obama is dressed as a Muslim, and Michelle wears 
an Afro and brandishes an assault rifle-great satire in hindsight 
now that he won. And the Chicago Reader's election issue with its 
Obama cover that showed the president in caricature above the cap-
tion "Don't Screw This Up." And he won't. He won't screw this up. 
He can't screw this up. Can he? 
SUMMER I FALL 2009 ECHO f.D 
• 
• 
• 
~ ~ ()) 
~ 
~ 
Connecting the Community with Media, the Workshop promotes news that matters. 
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0 Communications Coaching & Consulting 
Media relations and communication courses train over 
1,000 nonprofits each year. See www.newstips.org for 
descriptions and schedules, and sign-up online now, or 
call 312-369-6400 to arrange a custom workshop for 
your organization. 
0 Getting On The Air, Online & Into Print 
Annually updated publication and digital media guide 
offering advice to connect with over 5,000 journalists. 
The 2009 edition has 100 new outlets, and over 650 
new contacts. 
0 Making Media Connections 
The best introduction to nonprofit communications in 
the country! An annual gathering of community leaders 
and journalists working for national, regional and local 
media discuss strategies for gett ing important stories 
to the public. 
SAVE THE DATE: JUNE 10 & 11, 2009 
0 Studs Terkel Community Media Awards 
Join nonprofit communicators, journalists, and public 
relations executives in honoring outstanding journalists 
who cover Chicago's diverse communities. 
SAVE THE DATE: March 10, 2010 
CELEBRATING 
20YEARS 
PROMOTING 
NEWS THAT MATTERS 
Community Media Workshop 
www.newstips.org 
0 Extensive Online Resource 
Website: www.newstips.org 
The Workshop's official website, offering links to media 
outlets' websites, media relations tips and tools for the 
community, plus online Newstips, briefing papers and 
nonprofit news sources for journalists. 
Broadcasts, Biogs & Local News Feeds 
Blog portal: www.communitymediaworkshop.org 
The Workshop produces weekly talk shows featuring 
community leaders and issues on WNUA and CAN TV21. We 
also produce Newstips, story ideas with sources distributed 
to hundreds of journalists highlighting community and 
nonprofit news. All broadcast shows and newstips are 
archived online. 
0 Elsewhere Online 
Nonprofit Communicator Blog 
http://communitymediaworkshop.org/npcommunicator / 
Ning - http:/ /nonprofitcommunicators.ning.com/ 
MySpace - www.myspace.com/newstips 
Become our fan on Facebook 
0 Special Programs & Initiatives 
Michigan Communications Project: Now offering coaching, 
workshops and conferences specifically for Michigan 
nonprofits. 
Ethnic News Project: 
Connecting journalists and editors across ethnic and 
cultural line, this project provides informational forums, 
training workshops, and improved online access to ethnic 
media outlets while raising visibility through a new online 
database. Sign up at www.newstips.org. 
Voz Latina: We can now offer workshops in Spanish. 
Ofrecemos talleres en Espanol. 
. 
' 
at Columbia College Chicago I 600 S. Michigan Ave. I Chicago, IL 60605 
tel: 312-369-6400 I fax: 312-369-6404 I Walk-in : 619 S. Wabash Ste. 201 
If someone has never read your work, 
what's a good place to start? 
It depends on the person and his interests. 
For the general reader, especially in Chicago, 
my novel, The Cubs and the Kabbalist might 
be a good place to start. 
How did you come to write it? 
Seven years ago I had spinal surgery, and 
I couldn't concentrate on writing an academic 
book, so I decided to write something lighter. 
The novel came out of that. 
Is it correct to say that the central 
themes of your writing are mysticism, 
the Holocaust and the relation of sci-
ence and religion? 
These are themes in my work, but two of 
the major themes are ethics and theology, 
which are my primary interests. 
What led you to explore these themes? 
The great Spanish philosopher, Jose Or-
tega y Gassett, once pointed out that in our 
age of specialization one can easily become 
what he called "a learned ignoramus," i.e. 
a person who knows more and more about 
less and less but nothing about most things. 
I never wanted to be such a person. I always 
have been curious about many things and did 
not want to be pigeonholed into one limited 
field. 
Do you see cloning and stem cell re-
search as a good thing? 
I do, but it has to be regulated and re-
stricted in the ways that will prevent it from 
becoming dangerous. 
What is your role at the Center for Hu-
man Reproduction? 
The center in New York City treats infertil-
ity. I am the main ethicist on its Institutional 
Review Board. At meetings, we review ethical 
issues posed by new reproductive technolo-
gies and clinical trials. Then we decide wheth-
er the Center can proceed or whether it needs 
to rethink proposals and procedures. 
Do you believe in a higher calling, 
that God called you to be a writer and 
educator? 
Judaism doesn't really have this view of a 
calling. The only exceptions are the prophets 
in the Bible. We have an idea of the duty but 
not of a calling. 
What is the Jewish concept of duty? 
Jewish duties are defined by the ethical 
tradition that has developed in Judaism since 
the times of the Bible until now. 
It seems like you have a strong connec-
tion to Poland. You've written about 
the country extensively, and you've 
lectured there many times. How did this 
interest come about? 
There are two reasons. First, my grand-
mother came from Poland, so I was inter-
ested in seeing what's going on there. Our 
Courtesy SPERTUS INSTITUTE OF JEWISH STUDIES 
Byron Sherwin is as at home writing about the Cubs 
as he is writing about the Kabbalah 
BY JASON VERHAGEN 
A s Byron L. Sherwin enters his 63rd year, the scholar, philosopher and writer shows no 
~ igns of slowing down. Sherwin, a rabbi and a professor of Jewish Studies at Spertus 
Jewish Institute in Chicago, has written more than 26 books and 150 articles. His work has 
been translated into Spanish, Polish, German, Italian, Czech and Chinese. In 1995, he was 
awarded a presidential medal by the Republic of Poland for his work in improving Polish-
Jewish and Catholic-Jewish relations in Poland and the United States. Before that, he was 
the first recipient of the "Man of Reconciliation" award in 1992 from the Polish Council of 
Christians and Jews. And in 2006, Sherwin was featured on the History Channel's program 
on the Jewish mystical tradition. In 2009, he will be publishing two new books: The Life 
Worth Living and Faith Finding Meaning: A Theology of Judaism. 
family was in Poland for 400 years, from the 
14th century to the early 20th century when 
they came here. And I've studied a lot about 
the country, so I chose to actually go there 
rather than simply hearing about it. Second, I 
was involved in a project with the late Cardi-
nal Bernardin to improve Polish-Jewish rela-
tions both in Chicago and Poland, so we both 
worked through the church and the govern-
ment. I've also lectured all over Poland, in-
cluding the University of Warsaw. Eventually 
I received a presidential medal from the Pol-
ish government in recognition of my efforts. 
A lot of your books have a "how to" as-
pect. Is your goal as a writer to instruct 
your audience? 
It's a goal of my teaching in the classroom 
for almost 40 years and of my writing, which 
is a way to reach people who are not in my 
classroom. I'm trying to help people realize 
their potential by conveying to them wisdom 
from the past. 
Do you have any last words of wisdom 
to students interested in science and 
religion? 
Even though there is tremendous promise 
regarding some of these developments like 
stem cell research, there are also dangers. 
The question is, are the dangers inevitable? 
Or can we put certain safeguards in place 
to prevent that from happening so that reli-
gion and ethics can provide us with wisdom? 
There are already theologians working on the 
question of whether you can you marry a ro-
bot or whether a robot can be ordained as a 
minister. This raises very visceral questions 
of human identity. The laws are very far be-
hind the science. And that's dangerous. 
How do you manage to be as prolific as 
you are? 
Being prolific takes a lot of effort, knowl-
edge and passion. But, being prolific is not 
enough- the work also needs to have qual-
ity. The bottom line is still very hard work 
and great discipline. I don't believe in writer's 
block. 
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I WALKED INTO TANTRUM, 1023 S. State 
St., at around 7 p.m. on a Thursday in late 
March. The bar has a very plain exterior 
except for the small martini glass-shaped 
sign that hangs above the entrance. Inside, 
the aesthetic is minimalist and elegant. At 
any given time, soulful R&B, hip-hop, jazz 
or alternative music can be heard pulsing 
from the speakers. Tyler Hickok, 23, whose 
trademark is his close-cropped hair and 
thick-rimmed glasses, is the bar's boister-
ous head manager and a friend of mine. 
Having agreed to give me a crash course in 
''I suddenly 
realized that 
I had never 
poured a 
beer from 
the tap. My 
first try was 
a disaster. 
My second 
wasn't any 
better. 
'Your boy's 
wasting 
beer,' one of 
the regulars 
cackled.'' 
all things drinkable, 
Hickok was ready to 
begin my education. 
"How do you 
make a Manhattan?" 
I asked, secretly hop-
ing he would make 
me one. The Man-
hattan, once known 
as "the king of cock-
tails," is an endur-
ing classic-strong, 
simple and full of 
flavor. It originated 
in New York in the 
early 1870s, possi-
bly at the Manhat-
tan Club, a meeting 
place for the Demo-
cratic Party. 
Since then, Man-
hattans have be-
come part of every 
bartender's reper-
toire, with innumerable variations on the 
basic theme: an old-fashioned or rocks 
glass filled with whiskey, a splash of bitters, 
ice and a healthy pour of sweet vermouth. 
Hickok's version uses Knob Creek bourbon 
plus a few maraschino cherries thrown in 
for good measure. I took a sip, and it was 
absolutely delicious. The sheer warmth of 
the bourbon coupled with the tang of the 
bitters was a testament to Hickok's skill as 
a mixologist. 
As soon as the taste test was over, it was 
back to work. My next lesson was making 
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'' After the beer had settled, 
Hickok placed it in front of 
the doubting patron and 
said, 'This one's on the 
house.''' 
margaritas- a symphony in tequila, lime and 
Triple Sec-which were on special that night 
for $4. My earliest memories of margaritas 
hark back to my childhood in Florida, where 
my parents would make batches of them for 
house parties and summer get-togethers. I 
would stand by our kitchen counter in awe 
as my mother poured the icy, colorful liquid 
into glasses the size of fish bowls and hand-
ed them out to our guests. "Do you want to 
try a taste?" my mother once asked, sensing 
my curiosity. I nodded, and she scraped out 
a small bit from the blender, poured it into a 
glass and handed it to me. I gulped it down, 
immediately recoiling from the tart flavor of 
the tequila. In time, however, I learned to 
respect the tequila's complex flavor. 
Like the Manhattan, the margaritas 
were served in rocks glasses. Hickok put 
his personal stamp on this classic by add-
ing splashes of lemonade and orange juice. 
It was obvious that he had hit a home run: 
So many people were ordering them that, 
by the end of the night, I was making them 
from muscle memory. 
About an hour into my shift, I suddenly 
realized that I had never poured a beer from 
the tap. Hickok showed me the ropes: tilt 
the glass and, as it fills, bring it forward to 
control the foam. My first try was a disaster. 
My second try wasn't any better. 
"Your boy's wasting beer," one of the bar's 
regulars cackled to Hickok. Determined to 
get this one right, I tipped my glass, cranked 
the handle and, in one fell swoop, I executed 
the perfect pour. After the beer had settled, 
Hickok placed it in front of the doubting pa-
tron and said, "This one's on the house." 
I continued making the rounds, opening 
beers and pouring drinks, when suddenly a 
new challenge appeared. 
"I'll have a Long Island iced tea," an-
nounced a young man, settling into his seat. 
I turned to Hickok and, before I could ask, 
he grabbed a glass and put me to work. 
"Careful how much you pour in here," 
cautioned Hickok as he gave me the run-
down of ingredients: vodka, gin, tequila, 
rum and Triple Sec. It sounds terrifying, 
but when you pour in the sour mix and add 
some Coke for coloration, the combination 
somehow works. 
As more and more people came into the 
bar, the pace quickened. Hickok showed 
me the storage room where I could restock 
the bar. He pointed out where all the beer 
kegs are kept for the tap and how to install 
a fresh one. 
"It's hard keeping track of all this stuff," 
admitted Hickok. "Especially since I'm also 
managing all the money and ordering the 
supplies and booze that we need at the same 
time. It took me a while to get used to the 
pace because [the former bartender] never 
showed me how to do anything-didn't tell 
me who to call, show me how to work the 
computer, nothing. I had to figure all this 
stuff out on my own." Suddenly I felt fortu-
nate to have Hickok as a mentor. 
As the evening progressed, I learned that 
the hardest part of bartending is, undoubt-
edly, keeping track of everyone's tabs. Pour-
ing drinks at a break-neck pace, it's not al-
ways easy to remember who ordered what, 
especially if you get a group of customers 
who want an endless round of shots. 
"The trick is to keep everything catego-
rized," Hickok explained. "You pretty much 
11 A good bartender should 
know to talk when people 
want to talk and know 
when to hang back and 
just let people enjoy 
themselves.'' 
have to develop your own method for it. It's 
whatever works for you. Then you just get 
their last name and punch it into the com-
puter." 
Soon I found that I remembered who was 
running a tab by associating the patrons' 
clothing with their drinks: The lady in the 
yellow shirt with the silver earrings ordered 
two Coronas; the guy in the purple turtle-
neck ordered a vodka-lemonade. If the cus-
tomers weren't interested in running a tab, I 
had to remember to get the cash from them 
as soon as I brought out the drinks . . 
Besides being an accountant and mixolo-
gist, I was also a busboy, a bouncer, a thera-
pist and a shoulder to lean on. The crowd 
on this particular night was tame- middle-
aged regulars who were there to socialize 
but not tear up the joint. But, as Hickok ex-
plained to me, this isn't always the case. 
"We've had people fall and smack their 
heads on the sink, people puke all over the 
bathroom or try and start fights in here," 
he recalled. "You have to know how to deal 
with people to make sure that a situation 
doesn't get too out of hand." 
As things slowed down and people filed 
out of the bar, Hickok started stepping out 
for cigarettes more often, leaving me behind 
the bar all by myself. Yet I wasn't worried 
because I had figured out the drill. A good 
bartender should know to talk when people 
want to talk, make sure the patrons have a 
drink in front of them and know when to 
hang back and just let people enjoy them-
selves. 
When Hickok returned, I made the 
rounds, wiping down the bar and tables. 
Then Hickok announced last call. A few 
people snapped to attention. Everyone with 
a tab closed it out. I grabbed all of the glass-
es off the tables and brought them behind 
the bar to wash. Earlier in the night, Hick-
ok had taught me how to properly wash a 
martini glass: pushing the sides down into 
soapy hot water until all of the fingerprints 
and lipstick traces had vanished. As I fin-
ished rinsing each glass, I held it up to the 
light like a jeweler inspecting the purity of 
a diamond. 
After I'd washed all the tables, I sat down 
at a corner of the bar while Hickok counted 
the drawer. The only other people left in 
the bar were a couple of women sitting at 
the other end. I finished my beer and asked 
Hickok if there was anything else he'd like 
me to do. 
"Nah, you may as well leave. I have a 
feeling they're going to be here for a while," 
he said, rolling his eyes in the direction of 
the women seated at the bar. "It's been nice 
having you do all my work for me though," 
he laughed. "I could really get used to this." 
"Good luck with your article, baby," one 
of the women said as I walked out the door. 
"You did great tonight." 
It took awhile to come down from that 
experience, after spending hours on end 
anticipating my customers' needs. I re-
alized that I had been typing people all 
night according to the drinks I thought 
they were likely to order: This fellow is 
a whiskey straight up, while this woman 
is definitely a cosmopolitan. The funny 
thing was how often I was right. 
I had learned that, as in poker, each 
drinker has a tell-something that really 
lets you know who he is. That shared in-
timacy is the essence of bartending, as 
important to the mix as the proper ratio 
of soda to whiskey, I thought as I walked 
into the night. 
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AS A WRITER, JOE MENO IS PROLIFIC 
with a capital "P." At age 35, the Columbia College 
creative writing professor and 1997 graduate is the 
author of five published novels and has written for 
McSweeny's and National Public Radio. 
As a transfer student, he came to Columbia de-
termined to make his mark as a writer. He paid 
his expenses through a series of jobs that included 
delivering flowers and selling paraphernalia at a 
head shop on Clark St. called The Alley. Meno also 
had a band that toured, as well as a magazine he 
and his friends started while at Columbia. 
He remembers those days with fondness, cred-
iting them with instilling the discipline that serves 
him well as a writer. "I feel like the reason I've been 
successful is because I got in the habit early on to 
just work. To be a writer you have to write ... No 
matter how smart or imaginative you are, if you 
aren't in front of the computer a couple of hours a 
day, you're not gonna finish the book." 
Meno's work ethic is worth adopting at a time 
when the economy challenges many to increase 
their productivity. Researchers have isolated par-
A vital 
component 
of success 
is having 
the state 
of mind 
to create 
postive 
outcomes. 
ticular traits that contribute 
to peak performance like 
Meno's. His focused attitude 
keeps him moving forward 
with his work regardless of 
critics' reviews or other is-
sues that come with his ca-
reer. 
A growing body of re-
search confirms that hav-
ing a focused attitude helps 
students achieve their goals 
throughout their college ca-
reers and adult lives. A vital 
component of success is having the state of mind 
and self-awareness to create positive outcomes, 
which, in turn bolster self-confidence and the will-
ingness to take on challenges. 
Surprisingly, student achievers aren't necessar-
ily book-smart or street-smart, but they are self-
aware. They understand their capabilities and the 
conditions necessary for achievement. One of the 
most important conditions is maintaining a state 
of "flow"- what athletes call "being in the zone" 
and what researchers have described as the "ho-
listic sensation that people feel when they act with 
total involvement." 
Dr. John Steele, research psychologist at the 
Center for Army Leadership, conducted a study 
published this year in the Journal of Psychology 
V'I ~ that found that students who experience a con-
~ stant state of flow have a stronger sense of self and 
~ clearer expectations about what they can accom-
o ~ plish. "The beauty of flow is the self-perpetuating 
>-~ nature in which the individual is always striving 
-~ for mastery," Steele told Echo. "As skills grow, it is 
] important that the student stays challenged, but ... 
·2 not over challenged." In other words, students still 
0 
i£ challenge themselves despite knowing their limits. 
D 
D 
Six Columbia students and new grads who've already 
made their mark in their chosen fields. BY LIAM HEMMING 
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aylee King has reached a level in 
her desired profession that most 
22-year-olds can only dream of. 
While interning at nbcchicago.com, King 
was part of a team that helped cover the 
2008 Looptopia celebration onl ine. The 
project won an Emmy in t he category of 
new alternative media. 
"I couldn't really believe it when 
I found out I'd won an Emmy," King 
laughs. " I felt like a movie star or some-
thing." 
Another NBC 5 assignment was writ-
ing a column called "Sex, Books and 
Boys." "(The column] was a really big op-
portunity for me," King says. "The pace 
of the newsroom there could be a little 
int imidating at times, especially because 
I was just an intern working around 
professionals. But my work held its own 
because I was confident, and that made a 
really big impression on my editors." 
King also has been an assistant edi-
tor of The Columbia Chronicle and an 
intern at the Chicago Tribune, where 
she worked as a search optimization 
producer. After graduation, she hopes to 
work in web journalism and new media. 
"The industry is changing so much," King 
says, "and I'm doing my best to keep up 
with it. I firmly believe that the future 
of storytelling resides in multimedia, so 
I would like to manage as much web 
content- and drive as many viewers to 
journalistic sites- as I can." 
MOLLY KEARNS 
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randen Balentine was working in his 
, Logan Square apartment on a series 
of photographs involving a pig head 
he had bought from a neighborhood 
butcher. The assignment was capturing 
wrinkly textures for his boss and mentor, 
noted photographer Dennis Manarchy, 
who had suggested that Balentine take 
pictures of the elderly. 
"I was going to go with that idea," 
Balentine says, "but when I saw the pig 
head, with the stippled texture of its skin 
and its big, folding wrinkles, I figured it 
would be perfect." 
Looking at things with fresh eyes is 
typical of Balentine. Lately, he has been 
focusing on the theme of financial impov-
erishment and has traveled to places such 
as North Dakota to document some of the 
crumbling and abandoned towns in that 
area. 
"I try to think about photography as 
much as possible," Balentine says. "I'm 
always thinking about subjects or themes 
for my work, experimenting with equip-
ment to see what effects that will bring. 
Even on my downtime I'm looking at the 
work of particular photographers who 
inspire me. I really want my work to stand 
out, to look unique, so I'm constantly 
KAYLEE KING 
experimenting with style." 
Balent ine has displayed his work at the 
South Bend Museum of Art, assisted in the 
creation of photo spreads for Time Out 
and Chicago magazines and has also sold 
prints to individual art buyers. His work 
can be seen at brandenbalentine.com 
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CH RISTINE BED ENIS 
typical day for Eric Wallace, bet-
ter known to his friends and as-
sociates as DJ King Midas, begins 
with checking and answering emails. 
That's followed by hours of phone calls 
to prepare for events and network. "It 
never really stops," Wallace laughs. 
Because of his many responsibilities, 
Wallace works almost nonstop. He man-
ages two hip-hop acts (Alex Ludovico 
and Kenlo Key), comedy duo Allen 
Ritchey Productions and singer/songwrit-
er Nikki Nikitia. He also holds down a PR 
internship for Biz 3, which represents 80 
bands, rappers, authors, filmmakers and 
visual artists. "Right now I'm focused on 
getting my acts as much PR as possible," 
Wallace says. "And working at Biz 3 has 
definitely helped me get better at that. 
I feel like I can competently talk to the 
press now and really represent my artists 
to the fu I lest." 
A transfer student from the Rochester 
Institute of Technology, Wallace came 
to Columbia in 2005 and soon after · 
founded his own talent management 
company, Midas Media Management. 
"It's like being in a partnership with 
the artist," he explains. "We each have 
connections, and when we put them 
together, we can get a lot accomplished. 
It also means that I have to handle any 
problems that may arise. I do a lot of 
one-on-one problem solving, making 
sure everyone's career concerns are ad-
dressed." 
Thus far, Wallace has compiled a 
number of hip-hop mixtapes, and sev-
eral of his acts have appeared on major 
national radio segments. Wallace says 
that it's the support of music fans that 
really pushes him to do the best he can . 
while representing and molding the 
career of his artists. 
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isha Mehta takes fashion seriously. she obtained a much-sought-after posi-
"Between studying, designing t ion as an intern for fashion giant Gucci, 
and staying current with fashion where she learned what it takes to oper-
trends around the world, I'd say I work ate a successful fashion retail operation. 
about 15 hours a day," Mehta says. She met international fashion show · 
"Somet imes it can be exhausting. But I producer Audrey Smaltz in New York City · 
know that if I real ly want to make it in during her 2008 spring break, which led 
t his industry I have to work hard and be to the opportunity to help dress models 
willing to push myself. " for the Fa ll '08/Spring '09 Mercedes-Benz 
After transferring to Columbia in Au- Fashion Week-an experience that she 1 
gust 2007 to pursue her fashion studies, described as "a dream come t rue," and 
CHRISTINE BEDENIS "an honor to work with someone who is 
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so big in the industry." 
After she graduates from Columbia, 
Mehta wou ld li ke to move to New York 
City to find an assistant buyer's position. 
In her spare time, she likes to spend her 
time shopping. Not buying, but visit-
ing different high-end retailers to stay 
abreast of what is happening in the 
fashion community. This, Mehta explains, 
gives her an edge over her competitors. 
"By doing my research, I can add ele-
ments of what I see is popular into my 
own work. I'm rea lly inspired by fashion. 
I love mixing colors, especially bright wit h 
neutral tones, so t hat a particular gar-
ment is never too loud. " 
Currently, Mehta is interning for Es-
cada, anot her high-end fashion power-
house. Her favorite retai lers are Lanvin, 
Chanel, Donna Karan, Diane von Furst-
enberg, Gucci, Escada and Ralph Lauren, 
who she hopes to one day work for. 
Flow is enhanced by feedback, Steele said. Peo-
ple who understand what they're striving for and 
receive progress reports of their performance are 
more likely to reach their goals. 
HERE ARE SOME FACTORS that figure prominently 
in academic success: 
> > GOAL-ORIENTED BEHAVIOR. Anne Rinn, 
assistant professor of psychology at the Univer-
sity of Houston, has researched how honor stu-
dents have transitioned into college in an article 
published in The Journal of Secondary Gifted 
Education. Typically, students who drop out of 
college suffer from what she calls the "Big-Fish-
Little-Pond Effect"- when students have to face 
heavier competition than ever before. Those who 
lacked clear-cut goals were more likely to drop out 
of school, according to Rinn. 
>> AUTONOMY. Autonomy (a stronge sense of 
control) is recognized as important to academic 
success. A sense of control can help students re-
spond to setbacks. "It 's not just the old mantra 
that success is getting up more times than you're 
knocked down; it's also learning to get up different 
ways," Steele said. Students in control can expe-
rience failure without feeling defeated. Instead of 
falling apart, they seek support, which keeps them 
from dropping out. 
> > EFFICIENCY. According to Steele, students 
who succeed know how to work smarter rather 
than harder. "This doesn't mean cutting corners 
so much as being able to make decisions continu-
ally on a cost-benefit analysis and create new sys-
tems while utilizing existing ones," he explained. 
High-achievers will come up with methods that 
work for them instead of sticking to conventional 
methods of learning or completing work. An ex-
ample would making use of the unconscious mind 
by reviewing a problem before bedtime and at-
tacking it anew the next day. 
FOR FURTHER INFORMATION 
))Secrets of Super Achievers (Whitaker 
House, 2005) By Phi lip Baker. 
Greatness doesn't happen by chance. Baker 
illuminates the decisions and desires integral to 
achievement. $14.95 
))Super Achiever Mindsets (LSA Publishing, 
2003) By Bernhard Dohrmnan. 
Dohrmann shows readers how to improve their 
decision-making. $12.95 
>> Take a Lesson: Today's Black Achiev-
ers on How They Made It and What They 
Learned Along the Way (Wiley, John & Sons, 
Inc., 2001) By Caroline V. Clarke. 
Lessons from African Americans that t ranscend 
race. $16.95 
))Campus ceo: the student entrepreneur's 
guide to launching a multi-million dollar 
business (Kaplan Publishing, 2007) By Randa l 
Pinkett. A step-by-step guide to launching a 
business while you're still in school. $16.95 
>> HEALTH. Steele and other researchers have 
found that students who experience flow tend to 
be mentally and physically healthier than those 
who do not. Students feel a better sense of accom-
plishment and well-being when goals are met, and 
it helps make their lives and college experiences 
more enjoyable. 
AND IF YOU'RE NOT a high achiever, how do you 
become one? Try these tips: 
>> TAKE CONTROL. Lisi Estrada of Barry Uni-
versity studied the role conrol plays in achieving 
academic goals. The participants in the study were 
learning-disabled and non-disabled students. 
Estrada found that students who did not achieve 
their goals felt much less in control of their lives. 
They saw themselves at the mercy of luck, fate or 
other people. Successful students, on the other 
hand, tended to see consequences as the products 
of their own actions. 
That sense of control must extend to choosing 
courses and majors, according to Sharon Field of 
Wayne State University in the Remedial and Spe-
cial Education journal. "Self-determination is a 
combination of skills, knowledge and beliefs that 
enables a person to engage in goal-directed, self-
regulated, autonomous behavior," Field wrote. 
>> LEARN FROM FAILURE. The most im-
portant aspect of achievement is resilience, which 
is a teachable skill. Kristine M. Meyer, a student 
services counselor at North Iowa Area Community 
College, has developed a program for post-second-
ary students called resiliency development educa-
tion. Meyer's article, published in the Journal of 
Ethnographic and Qualitative Research, investi-
gated the impact that storytelling has on students 
in learning resiliency through past experiences. 
She used a self-exploration exercise called "My 
Life in a Bag." Students were asked to think of 
how their past experiences brought them to where 
they are in life and then find five objects to repre-
sent those past experiences. The objects helped 
students tell their stories and reappraise how they 
saw themselves. "Resiliency occurs when one is 
able to view those experiences as fertile ground 
for personal growth," Meyer wrote. Ideally, stu-
dents master the ability to reframe situations so 
that they can view them as challenges rather than 
roadblocks. Another skill is cultivating a type of 
self-talk that allows students to counter defeatist 
reactions with more positive ones. 
> > LOVE WHAT YOU DO. Meno believes he 
inherited his work ethic from his father, a stone 
and steel contractor who routinely worked 10 to 12 
hour days and loved it. In his own way, Meno sees 
himself as a builder, too-albeit, of stories and 
novels. He thinks that going to the job site with his 
father on Saturdays encouraged him to see work 
and life as a seamless whole. That may be the se-
cret of "flow" -loving your work because it defines 
your life and legacy. 
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achary Jablow is aiming at a career 
in internet video whi le juggling his 
responsibilities as a producer, com-
poser and full-time student. He has a head 
start, having already produced the music 
for a McDonald's commercial, which de-
buted coast to coast during the 2008 NBA 
finals. He has also composed a score for a 
film, Into the Night, cofounded Wildlife 
Productions for producing music, started 
his own music publishing company and 
currently writes jingles for commercials. 
"I'd say I spend about 10 to 15 hours a 
· day working on this stuff," Jablow says. 
' 
"Any remaining time I have goes toward 
eating and school. Trying to be the best at 
everything I do sometimes wears me out, 
but I've been reading up on my Zen books 
and am training myself to sleep three 
hours a week ... Every t ime I go to sleep I'm 
reminded that someone out there is work-
ing on a song that could completely blow 
away the competition." 
One of his latest projects has been pro-
ducing an internet video series called Life 
and Lyrics, about the lives and projects of 
the artists he produces. 
"(Life and Lyrics] goes beyond simply 
making the music," Jablow says. "It gives 
. fans of the artists behind-the-scenes access 
to things like breakthroughs in songwrit-
ing, conversations about music and foot-
age dealing with the actual producing 
. process." 
MOLLY KEARNS 
Jablow is constantly networking 
outside of t he classroom, looking for new 
musical act.s to collaborate with and re-
cord. Being consistently busy makes it easy 
for him to access his creativity, he says. 
"Once you memorize t he necessary steps," 
Jablow says, "your workflow becomes 
automated to a degree where your hands 
work faster than your brain. This is where 
the real creativity comes in." 
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t any given time, "it's guaranteed 
. that I'm working," says David Post-
. ma, who transferred to Columbia 
in 2007 to concentrate on screenwriting 
and producing. 
The author of five movie scripts and 
two television pilots, Postma is constantly 
generating ideas for scripts of all genres 
and is hard at work getting his own pro-
duction company, Atom Bomb Films, off 
the ground. 
"I find that writing scripts and produc-
ing are inseparable passions of mine," 
Postma says. "They've always just gone 
, hand-in-hand, and I've never preferred 
one over the other. If you're passionate 
about something, I find that you're able 
to properly represent it from any angle, 
be it creative or financial." 
Postma spent the summer of 2008 
in Los Angeles working as an intern for 
Lions Gate Films. His responsibilities there 
included running errands, filling out guest 
star sheets for television shows, going to 
meetings and doing lots of paperwork. 
"It was a little intimidating being 
thrown into a completely new area," 
Postma says. "I had no contacts out 
there, and no one knew who I was. But I 
remained confident in my work and my 
ability, and made some great contacts as 
a result." 
The secret of Postma's productivity is 
that he's always working on multiple proj-
MOLLY KEARNS 
ects in rotation. "If I ever lose steam on 
one idea, I can take a break from it and 
continue working on a different idea." 
He also doesn't dwell on disappointments, 
he says. 
Aside from his stint in Los Angeles, 
Postma works off and on with Green 
Shield, a non-profit environmental 
organization, for which he helps with 
advertising, money management and 
marketing. 
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Ilana Faust, an Argen-
tine, seldom gets cast 
as Hispanic in American 
productions . 
Tanya Saracho lost her 
accent but has had to 
revive it to get Latina 
roles. 
Linara Washington has 
been told by casting 
agents that she's "not 
black enough." 
Sharmila Devar believes 
she doesn't look ethnic 
enough to be cast in 
Indian roles. 
Miranda Gonzalez, who 
is black and Mexican, is 
rarely tapped for Latina 
parts. 
BY PRIYA SHAH 
ctresses are used to having their looks 
picked apart. Too short. Too tall. Too 
heavy. Too thin. But minority and bi-
racial actresses say they have another 
label to wrestle with- that of not be-
ing black enough, Hispanic enough, 
or Asian enough to get cast. 
Take Sharmila Devar, an Indian American 
actress in L.A who has appeared in shows such 
as Monk, Grey's Anatomy and Gilmore Girls. 
She says that she doesn't get cast in Indian 
roles because her skin is too light. 
She is often told she looks like someone of 
Iranian, Israeli or Arabic descent. "Casting 
directors tend to want people to look either 
very dark or very light. [There's] not much of 
a middle ground," says Devar. "Those are the 
roles that are cast with pretty ethnic girls who 
don't have to be overly ethnic acting or sound-
ing ... but unfortunately those are usually not 
the roles that are integral to telling the story," 
she explains. The result is a "casting ghetto" 
that offers only bit parts rather than leads. 
"I would much rather that ethnicity not mat-
ter because there are plenty of characters to 
play where that isn't the main defining thing of 
a person," she adds. "The goal is to do some-
thing like ... Sandra Oh ... on Grey's Anatomy. It 
isn't about her being Korean or Korean Ameri-
can. It is about that character's journey and 
personality." 
Linara Washington, a Chicago-based ac-
tress, is black and Brazilian by way of her 
mother. Her skin is fairly light, her voice has 
no discernible accent, her hair is unstraight-
ened. Like Devar, she's hard to stereotype. 
Her resume includes hit films-Stranger than 
Fiction, Barbershop 2: Back in Business- and 
television shows-Ghost Whisperer, CSI. She's 
done well for herself, despite getting told by 
casting agents that she's not black enough. 
~ "I feel that we don't get a broad spectrum 
t;; of choices when it comes to characters that 
z 
a:i we can play and represent," she says. "Either 
::> 
o:: you're the token or the sellout. Or you're the ~ ~ stereotype on the other end: the prostitute, the 
'2 owner of the liquor store or the owner of the 
0 ~ Chinese restaurant. You don't get to play any-
'§ thing in the grey area." 
s If the look of a minority actress isn't the deal 
~ breaker, maybe-just maybe- it's her voice or 
the presence or absence of an accent. It's a situ-
ation that three Hispanic performers, all mem-
bers of Teatro Luna, billed as "Chicago's all-
Latina theater company," have experienced. 
Tanya Saracho, an accomplished actress, 
playwright and a co-founder of Teatro Luna, 
has been dealing with speech issues all her life. 
"I'm an immigrant. I was born in Mexico, and 
when I moved here, I had a very thick accent," 
Saracho says. The accent faded as she got old-
er, but she has had to revive it for auditions for 
Latina parts. 
"Most of the English theatre work oppor-
tunities available to me are not as interesting 
as I'd like them to be," she says. "Usually, they 
have something to do with me being Latina. 
Seldom do I get called in for something with a 
nondescript ethnicity." 
Much of her income comes from doing 
voice-overs for Spanish TV, where the issue of 
not sounding Hispanic enough never comes 
up. She's been doing this kind of work for the 
last eight years for clients such as Walgreens, 
Old Navy and Kellogg's. 
Red-haired, blue-eyed Argentine Ilana Faust, 
who has been in this country for six years, has 
a pronounced Hispanic accent that throws off 
casting directors when they meet her. She says 
she doesn't get calls from American casting di-
rectors for Latina parts because she looks too 
white, and she doesn't get calls for American 
roles because she sounds Latina. "In the com-
mercial world, you need to look one way. You 
need to look Latina, meaning dark hair, if pos-
sible big butt. There are so many stereotypes 
that I don't follow," says Faust, who has ap-
peared on Broadway and in many local theater 
productions. 
However, when she auditions for roles in 
Spanish productions, she doesn't have the 
problem of not looking Hispanic enough. "The 
Latin market knows that Latinos come in dif-
ferent colors so my look is not an issue." Nev-
ertheless, she has worked with vocal coaches to 
lose her accent because she believes actresses 
"need to have dialects in their toolbox." 
Columbia College Chicago voice instructor 
Catherine Slade agrees. "In general, in America 
if you don't have a standard English accent, 
you're in trouble." 
Chicago actress Miranda Gonzalez, whose 
heritage is Mexican and black, says: "A lot of 
people think I'm half Asian and half black 
because of my eyes, or that I'm Hawaiian," 
Gonzalez says. She, too, says she doesn't get 
a lot of Hispanic roles to play. She recalls be-
ing cast in a play as a Latina university student. 
The director instructed her to speak with a 
thick Hispanic accent. "Why did I have to [ use 
an accent to] make sure that the audience knew 
I was Latina? Why are they still thinking that 
Latinas don't attend universities? And why 
do they think that the Latinas who do attend 
universities, [speak] Spanish as their first lan-
guage?" Gonzalez asks. 
Within the industry, actresses such as these 
are described as UEs, the abbreviation for un-
identified ethnics, notes Lili-Anne Brown, a 
casting director for Bohemian Theatre Ensem-
ble and working actress herself. Brown says 
that there are a wide range of casting directors 
who are looking for UE actresses. 
"I feel the stereotypes are less about light 
skin color [and] more about type," such as the 
girl-next-door type or mom type, she says. 
As a casting director, she admits to looking 
for types herself. It's a fact of life that perform-
ers must get used to, she says. "These actors 
have to embrace who they are. 
"Actors tend to focus on why they did not 
get something," she says. "If you want a wide 
range of work, you have to have a wide range 
of skill sets." 
Mickie Paskal, a casting director at Chi-
cago's Tenner, Paskal & Rudnicke Casting, 
feels that colorblind casting is an ideal, not the 
norm. Nevertheless, she feels that casting di-
rectors "have an obligation to try and beat the 
walls down." 
Paskal has never asked someone to tone 
down an accent-"! consider that part of who a 
person is"- but does expect actresses to be ver-
satile. "Usually, some actors will ask, 'Do you 
want my real accent or your accent?' " 
Demographics can play a factor, she says. 
"If it's for a commercial for a bank in southern 
Mississippi and the actor has a thick Hispanic 
accent, that [accent] might not be that great 
because local people couldn't relate to it." But a 
place like New York or Chicago? No problem. 
"Unfortunately, at the end of the day, how 
you look and how you talk speaks to who you 
are as a person." Still, she says, "more times 
than not, [companies tell us to] bring in your 
best people. Ethnicity is not really an issue." 
-Additional reporting by Justin Rosier 
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TALL AND LANKY, dancer Lisa Gonzales 
stands along the wall of Franklin and Mar-
shall College's gym that doubles as a perfor-
mance space while a soloist dances center 
stage. Suddenly Gonzales lunges forward, 
piercing the air with an arrow-like arm. Now 
what? Most dancers have rehearsed the next 
step dozens of times, but Gonzales is a con-
quistador of unknown territory, composing 
as she dances. 
Ten years of performing with the Archi-
tects, a four-woman improvisational dance 
company, has honed Gonzales' ability to 
track, carve, build, manipulate and discover 
movement on the spot. All four members of 
the group live in different states, occasionally 
reuniting to engage in this "form on the edge," 
a phrase coined by Gonzales to describe their 
technique of composing in the moment with-
out any predetermined structure. Familiar 
genres like ballet and jazz, which draw from a 
specific movement vocabulary and are highly 
rehearsed before hitting the stage, often shape 
audience expectations and assumptions of 
what movement should look like. That's why 
the Architects' absence of structure is a rare 
and risky performance choice. The dancers 
don't rely on cues or muscle memory; they 
thrive on impulse, awareness and decision. 
Seated in her office at Columbia College 
Chicago, where she is a dance faculty mem-
ber, Gonzales explains the group's dance phi-
losophy: "Rather than imposing some idea 
about what movement is supposed to look 
like in the body, it's really about the democ-
racy of the body." Suddenly, her torso starts 
swaying to make her point. She wonders 
aloud: "Where does the impulse emerge? 
Making it up as they go along, the Architects use improvisation to invent a new 
• ECHO SUMMER I FALL 2009 
How does it emerge physically?" Her inquiry 
is transformed into dance. 
The Architects' explorations with impro-
visation began at Middlebury College where 
all four- Gonzales plus Pamela Vail, Jenni-
fer Kayle and Katherine Ferrier- were dance 
majors. After graduation, they continued to 
dance together at Bennington College's an-
nual summer dance workshop, the Perfor-
mance of Improvisation. In 1999, after years 
of dancing together as what Gonzales calls 
"a big messy family," they formed a troupe. 
According to Gonzales, they selected a name 
that left no doubt that their movements are 
structured and carefully considered rather 
than random. 
Dancing together two to three times a year 
(five to six times when they were all based in 
the Northeast), they have appeared at dance 
vocabulary of movement 
festivals and universities all over the country 
and in St. Petersburg, Russia and Helsinki, 
Finland. 
It has been challenging to maintain the 
four grown women repeatedly jumping and 
shaking their right hands in unison weren't 
enough, they began to sing, keeping with the 
"I see you!" theme: "YOU ... ARE ... IN ... MY ... 
EYES!" troupe while scattered across the 
country and balancing separate The 
dancers don't 
rely on cues 
careers and teaching respon-
sibilities, admits Gonzales. 
Vail is an assistant profes-
sor of dance at Franklin 
and Marshall College in 
Lancaster, Pa.; Kayle, an 
assistant dance professor 
They jumped higher, sang 
louder and shook their hands 
more furiouslyuntil they were 
panting and glistening with 
beads of sweat. 
or muscle memory; 
they thrive 
To achieve this state of 
grace, Gonzales spends 
hours at a time seeking 
more information about 
sensation or a certain way of 
at the University of Iowa in 
Iowa City and Ferrier, who 
on impulse, 
awareness and 
decision is also a poet, visual artist and 
costume designer, dances and 
choreographs throughout New York 
• 
moving. 
and New England. 
Their relationship seems closer than that 
of many sisters. Says Gonzales: "No matter 
what is going on in our lives- and, yes, things 
do get complicated interpersonally because 
we're very close and have a lot of shared 
history-we trust each other completely and 
meet each other artistically. It's been a re-
ally amazing long-term collaboration that has 
been able to survive because of our commit-
ment to the work." 
There are times when dancing with this 
extreme physicality doesn't work out or yield 
interesting material. Emotions ranging from 
shame to exhaustion have followed Gonza-
les off the dance floor. But when she hits on 
something that "feels right," her spirits soar, 
she says. 
Inspiration can come from anywhere, even 
from the audience. This happened at the 
Franklin and Marshall performance when a 
latecomer arrived, and Vail exclaimed from 
the stage, "I see you!" 
Vale took that as her cue to flow into a duet 
with Kayle, which was about relationships, 
says Gonzales, adding: "At some point, we 
started to work as a quartet rather than two 
separate duets, and we started to jump." Gon-
zales had been downstage, flailing her arms 
as if conducting an orchestra. The three other 
company members merged into a horizontal 
line along side of her, simultaneously adding 
a prance-like hop. As though the image of 
From right to left: Lisa Gonzales, 
Katherine Ferrier, Pamela Vail and 
Jennifer Kayle. All four Architects 
become aware they have started 
an "on your mark" theme and 
play with it. 
Photo courtesy KSHISHTOW KRJIJANOWSKY 
She calls this "investigation," 
done in pursuit of "The Flow"-the ex-
quisite moment when senses align, freeing 
the dancers of any self-consciousness. "The 
Architects are always investigating, but we're 
also always composing when we are in per-
formance; we're doing both," says Gonzales. 
''What I love most about the Architects is 
our willingness to show up to the moment 
and fearlessly shape what we find there," 
comments Ferrier. Fearless is the key word 
here, as they are taking a huge artistic risk in 
a field that Ferrier deems as misunderstood 
and undervalued. "Presenters are hesitant to 
include improvisation in festivals and venues, 
as they cannot be guaranteed a known prod-
uct," she says. 
Improvisation in dance has always been 
a "bastard child," notes actor, choreogra-
pher, performer and teacher Peter Schmitz. 
Schmitz worked with Penny Campbell, one of 
Gonzales' mentors, and was part of the Giants 
of Science, a dance troupe that has influenced 
and inspired the Architects. 
"I think there's something that can make 
[improvisation] look like it's not arduous or 
a discipline; that it can have a floppiness and 
inattentiveness to it," adds Schmitz. He re-
members a time four or five years ago when 
the Architects taught a college workshop. The 
head of the program took a dim view of their 
work, seeing it as less rigorous than ballet or 
more widely-practiced modern dance forms. 
She had no notion of the seriousness of the 
Architects and their commitment to their 
work. "This is risky business, for sure. But we 
do it with care and concern and devotion to 
listening to the unfolding forms," says Fer-
. 
ner. 
Gonzales says they're also aware of their 
audience during performance. "We're just 
willing to go into humor, or to go into some-
thing more serious and keep looking at that 
from different angles," she says. In pursuit of 
"form on the edge," anything is fair game. 
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I knew down deep something was wrong with me, as I sat in the 
examining room. I couldn't place my hands on it, and the doctors 
couldn't either. For years, my complaints had been dismissed as 
side effects of a birth control drug I had been taking. I hoped today 
would be different. "Ms. Harris you have Polycystic Ovarian Syn-
drome," the doctor announced. I was speechless. I did not know 
whether to feel relief or panic. I had never heard of this condition . 
• 
• 
In December, I learned I had Polycystic Ovarian 
Syndrome ... and that I am not alone 
BY KENSHATA HARRIS 
• ECHO SUMMER FALL 2009 
MY PHYSICIAN EXPLAINED THAT PCOS 
affects a woman's menstrual cycle, causing el-
evated levels of male hormones such as testos-
terone. It was first identified in 1935 and was 
originally called Stein-Leventhal syndrome 
after the doctors who discovered it. 
The most well-known symptom is infertility, 
which is related to the appearance of pearl-like 
cysts around the ovaries. Other symptoms in-
clude acne, obesity, excessive body hair, insulin 
resistance and irregular periods. PCOS afflicts 
some 5-10 percent of women of all nationalities 
and races, and its symptoms are first evident 
in adolescence. Women with PCOS are at risk 
for diabetes, heart disease, endometrial cancer, 
high cholesterol, high blood pressure, lipid dis-
orders, hypertension and strokes. 
There is no cure for Polycystic Ovarian Syn-
drome, nor has the FDA approved any drugs 
specifically for its treatment; however, medica-
tions such as birth control pills, Spironolactone 
(an antiandrogen), Metformin (an antidiabetic 
drug) and Clomid (a fertility drug) are widely 
prescribed to treat PCOS symptoms. Life style 
changes in diet and exercise are also indicated. 
Because many of its symptoms are identified 
with other conditions, PCOS is notoriously dif-
ficult to diagnose. In my case, I began to suffer 
from irregular periods seven years ago when 
I turned 15. Because I had been put on Depo-
Provera, a form of progesterone used for birth 
control, my physician ascribed my problems to 
side effects of the drug. I discontinued the drug 
when I entered college, but my menstrual cycle 
failed to normalize. Once again, I was told this 
was nothing to get concerned about. 
I've spoken to other women who spent 
years wondering what was wrong with them. 
"I [took] Depo-Provera injections for three 
years, and the doctors were quick to blame 
my [irregular] cycles on the Depo," said 
Jamey Schuett, 30, from Waterman, Ill., who 
had her first child in April. 
"But I told them I wasn't regular before the 
Depo. After a year of being off [it], they finally 
started to listen to me." said Schuett. Her 
doctors discovered that she had never had a 
regular menstrual cycle in her life. 
Schuett was diagnosed in 2005 when she 
consulted doctors about her infertility. She 
was given Clomid and intrauterine insemina-
tions but failed to get pregnant. "They told me 
my only option was IVF [In Vitro Fertilization], 
which our insurance didn't cover. That was 
when I started looking into more natural ap-
proaches." said Schuett. 
Schuett went on a program for blood sugar 
stabilization created by Insulite Laboratories of 
Louisville, Colo. It includes exercise, a low car-
bohydrate diet and a variety of herbal supple-
ments such as saw palmetto (an antiandrogen 
often prescribed for prostate disorders) and 
minerals such as chromium, which may help 
control blood sugar levels. Schuett started the 
program in March 2008 and found out she was 
pregnant in August. Insulite, however, makes 
no claims about the program's effects on fer-
tility nor has the regimen been studied or ap-
proved by the FDA. 
Unlike Schuett, my biggest issue with PCOS 
is the weight gain. I went from a size 12 to 14/ 15 
in the past two years. No one is exactly sure 
how weight and PCOS are related, and in fact, 
this is the subject of current research. 
I carry much of my weight gain in my stom-
ach, a factor that's been correlated with late-
life incidence of breast cancer. I've had no luck 
reducing-I lose the weight, but it invariably 
comes back again. I've even been asked if I was 
pregnant. It's taken a terrible toll on my self-es-
teem, making me self-conscious when I attend 
parties--something I had never been before. 
I've met other PCOS sufferers who have this 
problem. Carina Marciano, a 32-year-old mar-
ried woman from Joliet, Ill., has struggled with 
obesity all her life. When she was diagnosed 
ten years ago, she was put on birth control pills 
to regulate her cycle and Metformin for insulin 
resistance, which she thinks has contributed 
to her weight gain. Marciano also suffers from 
infertility and said she has had a hard time ac-
cepting it. "I would ask, 'Why me?' I questioned 
my religion and spirituality. Seeing [someone] 
pregnant just about killed me." 
She's been told she must lose 50 pounds 
before she can be treated for infeitility. But 
switching to a low carbohydrate diet has been 
difficult for her, and she estimates that she's in 
compliance only 50 percent of the time. 
Like Schuett, she's become very interested 
in holistic treatment. One change she's made 
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is switching to organic food, free of hormones 
and pesticides. 
Depression also is associated with PCOS, no 
doubt because of the weight gain and the pain 
of infertility. In my case, I became very irritable 
at work and with friends and even my signifi-
cant other. I would get mad over little things 
and scream loudly or dissolve into tears for 
no apparent reason. I have not felt the need to 
take antidepressants, but some PCOS patients 
have. 
One such woman is Jessica Baldree, a 25-
year-old stepmother of two children living in 
Waxahachie, Tex., who was diagnosed with 
PCOS two years ago. Like Marciano, she suf-
fers from infertility and lacks the medical cov-
erage for in vitro treatments. "Clomid is as far 
as we can go without spending a small fortune," 
said Baldree. She was put on Lexapro, an an-
tidepressant and anti-anxiety drug. Since then, 
she has found that she is less likely to fly off the 
handle at her husband and children although 
the drug's maker makes no claims about Lex-
apro's effects on anger. 
Joining a religiously-oriented PCOS sup-
port group has been enormously helpful for 
her, she said. "I can vent my frustrations and 
talk to other women who are struggling just 
like I am," said Baldree. "These women know 
exactly how you feel and empathize with you." 
Marciano goes to the online equivalent of 
a support group, www.Soulcysters. It offers a 
message board and coping strategies. 
I haven't joined a support group yet, believe 
it or not, because I've always been shy about 
talking about these kinds of things. I'm still 
educating myself on the illness and trying to 
adapt to a low carb diet and daily exercise. I'm 
one of the lucky ones whose fertility appears to 
be unaffected. A recent ultrasound indicated I 
should be able to get pregnant, but I still worry 
about the future. 
Fortunately, much of the research is prom-
ising. Northwestern University's Feinberg 
School of Medicine has a number of studies 
underway on predictors of PCOS, the influence 
of environmental factors and its relationship to 
heart disease, according to one of its investiga-
tors, Maria Cardenas, a professor of Endocri-
nology. The studies have already identfied met-
abolic and hormonal abnormalities in brothers 
and sisters of women who have PCOS. They've 
also isolated a region on Chromosome 19, lo-
cated close to the insulin receptor gene, that 
appears to contain a major gene for PCOS. 
As for me, I've come a long way from sit-
ting alone in an examination room, hearing 
a diagnosis I didn't understand. As upsetting 
as the past few months have been, being di-
agnosed with PCOS has also been empower-
ing. I know that I'm the one in control of my 
life-not PCOS. 
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Phantaz is the new 
"cool." 
A synthesis of the words 
phantasmagoria (bizarre 
yet fantastic) and the 
infamous phat. Other 
pop culture relevance: 
The origin of Phan could 
be argued to come from 
The Phantom of the Op-
era, while the end t ag, 
taz, is most definitely de-
rived from Loony Tune's 
Tasmanian Devil. 
"diliumptious is the 
new 
''wealthy" 
A combo of millionaire 
mogul Trump and the 
term scrumpdidliump-
tious- Willy Wonka's 
pet phrase for his 
yummiest confections. 
Can be used to de-
scribe the fabulously 
wealthy. 
ANN COULTER 
Shorthand for 
the infamously 
conservative 
bee-yotch 
VOSKUHLED 
Messing up on 
the basketball 
court 
Pawpawing is the 
new "dating." 
Derived from the name 
of the largest edible 
fruit ind igenous to t his 
continent, pawpawing 
sounds faint ly sexual 
but is really a quite 
innocent synonym for 
dating simi lar to the 
antiquated "keeping 
company." 
CHILLAXINCi 
Resting or taking 
a load off 
JANKIE 
DOSE OF SALT 
To roll with the 
punches as in, 
"Take it with a 
dose of salt." 
BACNE 
Acne covering 
a person's back 
Phleging is the new 
"hanging out." 
A shortened version of 
phlegmat ic, as in un-
natural ca lmness, which 
was once thought to 
be caused by excessive 
ph legm. Today it's used 
to say, "Yeah, we're 
ph leging on Tuesday 
after class." 
Wealthy, ritzy, 
swanky.Also,some-
thing put together 
very poorly that could 
fall apart at any time, 
a pile of junk 
TRUMP CARD 
Being ridiculously 
wealthy; having 
money in the bank 
A phrase expressing 
agreement popular-
ized by rapper, record 
producer and actor 
SHIZZLE MY NIZZLE Snoop Dog 
BENT OR 
KRUNK 
Intoxicated, getting 
belligerently drunk 
J-LO 
You are sitting 
on it, butt, 
badonkadonk 
FRANKEN STEINED 
New to the technological scene. Refers to a com-
puter that's been disassembled, reassembled, 
tweaked, teased and stitched up int o a hot 
t echnological, barely functional mess. 
"That computer's been frankensteined ! " 
~ ECHO SUMMER FALL 2009 Illustrations by KEVIN BUDNIK 
Shmoop is the new 
"lover." 
A term of endearment 
or pet name between 
annoying lovers w ho are 
constantly w rapped up 
in their own PDA. Ex-
amples: "Does shmoopie 
want t una-woonie?" or 
"Aww. Shmoopie." 
NEW to the art scene 
BLICK'S-KRIECi 
To go on an art supplies 
shopping binge 
MACKINCi 
Hacking an Apple 
Macintosh comput-
er, e.g. "Dude, you 
turned your Mini 
into a laptop? Now 
that's what I call 
macking!" 
AWICK OF 
THE WAND 
To look something 
up on Wikipedia. In 
this day and age, all 
it takes is a "wick of 
the wand" to retrieve 
minimal informa-
. h' ' t1on ... on everyt 1ng.
BACK 
IN THE 
DAY 
automobile 
6os--Aj;~--G~i~g--b~i~------
1 istic o r becom-
ing irate over a 
situation 
All show and no go 
A nice, but non-func-
tion ing automobile 
A gas Having fun 
70S Skinny Rea l deal or truth 
I 
I 
Can you dig it? 
Comprende? Do you 
understand? 
Good night, John-
boy An annoying 
phrase popularized 
by the Waltons 
8 ----------·-··················--OS Batcaver Person 
who wears all 
I 
I 
I 
I 
I 
I 
I 
I 
black and listens 
to The Cure 
Bimbette Pseud-
onym for slut, stupid 
woman 
Duh St upid. Usually 
used with the word 
I "like." 
' 90S Bling-bling 
Gold or dia-
I 
' 
' 
' I 
' I 
' 
mond jewelry 
Boo ya! An excla i-
mation after you've 
done something fly 
Evita like Snobby 
Triflin' Pathetic 
I got the pasties 
Dry mouth 
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• 
• 
No need to 
make an 
appointment ... 
Come take a 
tour any time 
our office 
• 1s open. 
Office Hours 
Monday-Friday: 9am-7pm 
Saturday-Sunday: 12pm-5pm 
ONLINE AND PART-TIME OPTIONS AVAILABLE 
SCH 00 L of Professional Psychology 
www.adler.edu 
• 
For more information call 312-201-5900 
or visit www.adler.edu. 
• 
